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Sara  Borton  of  Hilton  Head 

!•  . 

is  jiist  one,  of  the  growing 
number  of  female  publishers 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com... 

How  many  U.S.  troops  have  been  killed  in  Iraq 
since  the  official  end  of  combat  on  May  1?  Either 
115  or  218,  depending  on  who  you  ask.  (“Head¬ 
lines.”  Oct.  30). ...  The  deadly  California  wild¬ 
fires  caused  several  weeklies  to  evacuate  their 
offices,  plus  a  report  on  how  Copley  News  Ser¬ 
vice  employees  coped  with  the  fire  (“Headlines,” 
Oct.  29). . . .  Print  newspapers  aren't  going  away, 
says  Web  guru  Steve  Outing.  But  the  dead-tree 
editions  have  a  lot  to  learn  from  their  cyber- 
cousins  (“Stop  the  Presses.”  Oct.  29). ...  Forget 
pop  psychology,  says  columnist  Charles  Bowen, 
who  directs  us  to  a  useful  Web  site  for  reporters 
writing  about  the  mind  and  mental  health. 
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Your  editorial  on  Oct.  27  high- 
lights  comments  I  made  to  the 
media  concerning  the  “auction” 
process  conducted  by  Freedom  share¬ 
holders.  I  do  not  disagree  with  the  tone  of 
the  editorial.  In  retrospect,  my  thoughts 
would  have  been  better  not  spoken.  But  I 
take  exception  with  your  assessment  that 
my  being  called  a  “hick  from  Graham, 
Texas”  early  in  my  career  was  “cruel  cari¬ 
cature.”  I  will  be  honored  to  carry  that 
title  until  they  bury  my  last  remains...  in 
Graham,  Texas.  It’s  a  great  place.  You 
might  want  to  visit  there  someday. 

WILLIAM  DEAN  SINGLETON 
CEO,  MEDIANEWS  GROUP 
Denver,  Colo. 

PERHAPUOVEIUIL  YOU  NEED 

Good  story  about  the  wounded 
and  the  “undead”  in  Iraq  (E&P 
Online,  Oct.  23)  which  is  what  I 
call  the  GIs  who  give  their  lives  in  a  com¬ 
bat  zone  and  are  dismissed  as  being  fatal¬ 
ly  hit  by  a  bus.  As  a  Japan-Korea  veteran 
(1950-52)  I  am  thinking  about  what  our 
GIs  are  doing  for  “romance”  in  Baghdad. 
No  doubt  a  taboo  subject  in  the  press  for 
so  many  reasons,  such  as  married  person¬ 
nel,  women  in  the  trenches,  local  religion 
making  “business  girls”  out  of  the  ques¬ 
tion,  etc.  Yet,  “love”  does  find  a  way.  Of 
course,  one  of  the  most  ridiculous  things 
in  this  stupid  war  is  two-week  R&R  in  the 
states  and  then  back  to  the  front.  The 
MPs  would  have  to  try  and  find  me  at  the 
end  of  the  fortnight. 

FRED  ROBSON 
Shelton,  Conn. 


AT  HeNTOFF  needs  NO  HELP 
from  me  or  anyone  else  in 
defending  himself  from  the  base 
and  baseless  attack  from  Karolyn  Martin 
(Letters,  Oct  20).  Her  letter  scores  high 
in  right  wing  invective  and  low  in  facts  or 
earthbound  contact  and  content.  (What 
was  her  real  message?)  Looking  forward 
to  more  pages  from  Hentoff,  as  Ms.  Mar¬ 
tin  should  also.  Crunching  and  munching 
his  columns  will  ease  her  teething. 

LEONARD  PASS 
Stockton,  Calif. 

ISTHISWHATAIIESUS? 

Roger  Ailes  is  right  on  (“Ailes 
Takes  Credit,”  E&P  Online,  Oct. 
27).  Without  Fox  News  and  Rush 
Limbaugh,  there  is  NO  accountability  in 
the  liberal  press. 

STUART  KIDNEY 

Palm  Harbor,  Fla. 

Correction 

“New  FAS-EAX  spotlights  single-copy 
concerns”  (E&P,  Oct.  27)  reported  Pulitzer 
Inc.’s  12  community  dailies  would  decline 
about  1%  in  Sunday  circulation  in  the first 
nine  months  of  2003.  In  fact,  they  will 
be  up  about  1%  Sunday  for  the  full  year, 
the  company  later  said. 

The  Oct.  20  story  “Offset  in  the  Offing" 
incorrectly  included  Detroit  among  sites 
installing  large  presses  from  KBA.  The 
Detroit  Newspapers  plant  actually  will 
install  six  Geoman  presses  from  MAN 
Roland. 
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NOVEMBER  7,  1953: 
Associated  Press  correspondent 
John  Randolph  charged  this  week 
that  a  growing  anti-press  attitude 
on  the  part  of  the  military  was 
hindering  coverage  of  Korea.  He 


described  a  “growing  tendency  to-  news  value  of  music.  Jay  Harri- 


ward  unreasonable  censorship.” 

During  the  Music  Critics  Work¬ 
shop  in  New  York,  the  first  event 
of  its  kind,  panelists  debated  the 


son,  music  editor  at  the  New  York 
Herald  Tribune,  remarked,  “Some 
editors  would  not  consider  music 
news  unless  Toscanini  eloped 
with  Grandma  Moses.” 
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talifornia  papers  forced 
to  Ate  on  all  cylinders 


With  wildfires  raging  in  the  south, 
it’s  all  hands  on  deck  in  the 
newsroom  and  on  the  front  lines 

BY JOESTRUPP 

The  raging  wildfires  in  Southern  Cali- 
fomia  were  not  just  big  news  for  local  newspa¬ 
pers  last  week,  they  were  also  a  logistical 
headache  as  reporters  and  editors, 
as  well  as  production  workers  and 
delivery  crews,  had  to  contend  with 
the  disaster’s  effects  on  eveiything 
from  evacuation  of  staffers’  homes  JS5. 

to  blocked  deliveiy  routes. 

At  the  North  County  Times  in  J 

Escondido,  Calif,  located  in  north- 
ern  San  Diego  County,  Managing 
Editor  Rusty  Harris  said  at  least 
five  of  his  staffers  were  forced  to  ^ 
flee  their  homes  because  of  the  fires. 

About  90%  of  the  paper’s  125  editorial 
employees  have  been  involved  in  cover¬ 
age.  Some  newspaper  delivery  routes 
were  blocked,  but  no  other  disruptions  or 
production  problems  had  occurred. 

Journalists  in  the  field  had  received  no 
additional  safety  training,  but  Harris 
said  photographers  receive  regular  train¬ 
ing  from  local  fire  officials  and  keep  fire 
jackets  and  other  supplies  in  their 
vehicles.  “Fires  are  nothing  new  for  us 

At  Lake  Arrowhead’s  Mountain  News, 

Publisher  Harry  Bradley  (top)  took  photos. 

News  staffers  Davey  Porter  (I.)  and  Myles 
White  IV  worked  in  borrowed  office  space 


out  here,”  he  added.  “We  are  prepared.” 

For  the  Los  Angeles  Times,  which  has  to  keep  tabs 
on  all  three  area  fires  as  a  regional  paper,  the  coverage 
required  about  two  dozen  reporters  in  the  field,  along 
with  10  to  15  support  staff  in  the  newsroom  and  more 
than  a  dozen  photographers  on  the  front  lines, 
according  to  City  Editor  Sam  Enriquez.  “It  is  an 
‘everybody  in  the  pool’  story,”  he  told  E^P.  “The  scale 
and  geography  is  different  (than  most  wildfires) 
because  the  fires  are  moving  all  over  the  place.” 

As  of  late  last  week,  the  Times  was  plan- 
ning  to  begin  rotating  reporters  from  the 
■HW  business  and  features  staffs  into  coverage 
1  to  give  the  news  reporters  some  relief.  No 
injuries  or  major  damage  had  affected  the 
paper  or  its  employees,  despite  having  no 
special  training.  “Everyone  is  taking  cell 
phones  and  keeping  them  charged,  with  a 
,  change  of  clothes,  water  and  bandanas,” 

Enriquez  said.  “We’ve  been  able  to  print 
and  deliver  on  time.” 

Nearly  half  of  the 
newspaper’s  410  editori¬ 
al  employees  worked  on 
some  aspect  of  the  fires 
at  The  San  Diego  Union- 
Tribune.  At  least  25  U-T 
staffers  had  been  evacu¬ 
ated,  according  to  Editor 
Karin  Winner.  “People 
are  coming  in  after  they 
have  been  evacuated 
from  their  homes  and  are 
sitting  down  to  write  a 
story,”  she  said.  At  least 
two  non-editorial  em¬ 
ployees  had  lost  their 


NELUORTOF 

Newspaper 
analysts  wel¬ 
comed  the  govern¬ 
ment's  report  on 
Thursday  that  the 
economy  rumbled 
ahead  in  the  third 
quarter  as  the  latest 
in  a  string  of  good 
omens  for  ad  spend¬ 
ing,  while  also 
expressing  caution. 
“The  concern  is,  will 
this  trail  off,  will 
business  pick  up?” 
said  newspaper  econ¬ 
omist  and  consultant 
Miles  E.  Groves,  who 
didn’t  plan  to  change, 
his  outlook  for  5% 
newspaper  ad 
revenue  growth  in 
2004:  “What  about 
recruitment?  There’s 
no  new  jobs  coming 
out.” 

If  the  7.2%  G.D.P. 
growth  rate  in  the 
third  quarter  is 
sustained,  newspa¬ 
pers  could  first  feel 
the  benefits  in  terms 
of  increased  retail  ad 
spending  as  early  as 
the  fourth  quarter, 
which  could  lead 
newspaper  compa¬ 
nies  to  revise  up  their 
earnings  estimates. 
But  Kevin  Grune- 
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ich  of  Bear,  Stearns  & 
Co.,  sees  the  benefits 
coming  next  year. 

“I  think  it's  going  to 
make  for  more  confi¬ 
dence  going  into 
’04,”  he  said. 

—  LUCIA  MOSES 


Emboldened 
in  part  by 
confidence  in  its 
competitive  market 
position,  the  San 
Francisco  Chronicle 
starting  this  week  will 
return  to  charging  50 
cents  for  daily  single 
copies  for  the  first 
time  since  May 
2000.  At  that  time, 
it  dropped  the  price 
to  25  cents  in  re¬ 
sponse  to  a  stepped- 
up  threat  from  the 
San  Jose  Mercury 
News  to  its  south. 

Chronicle  spokes¬ 
woman  Patricia  Hoyt 
said  the  paper  is  opti¬ 
mistic  the  hike  will 
have  minor  impact 
on  single-copy  sales. 
—  LUCIA  MOSES 

BACKTOCOORT 
IN  SEATTLE 

Both  sides  in  the 
Seattle  joint 
operating  agency 
(JOA)  dispute  could 
be  back  in  court 
again  as  early  as 
January  after  the 
Washington  state 
Court  of  Appeals  last 
week  agreed  to  a 
hurry-up  review  of 
the  key  Sept.  25 
Hearst  Corp.  legal 
victory,  months  ahead 
of  the  normal  appeals 
schedule. 

—  MARK  FITZGERALD 


homes  in  the  blazes,  but  as  of  late  last  week  no  staffers 
had  been  injured. 

U-T  staffers  who  are  part  of  the  paper’s  safety 
team  are  supplied  with  firefighting  jackets,  boots  and 
fire  masks.  Many  also  have  had  fire  training,  but  the 
majority  have  not.  Winner  said.  About  15,000 
customers  did  not  receive  newspapers  on  Oct.  26,  the 
first  day  of  the  fires,  but  that  has  been  the  paper’s  only 
major  delivery  disruption. 

An  ongoing  series  on  Latino  education  had  to  be 
put  on  the  back  burner,  so  to  speak,  by  the  Orange 
County  Register  so  a  reporter  for  the  series  could 
cover  the  fires.  “I’m  trying  to  rotate  people  and  put 
them  on  it  for  two  days  at  a  time,”  said  Projects  Editor 
Joe  Ames,  who  has  up  to  three  reporters  and  three 
photographers  on  the  stoiy  each  day. 


At  the  Ventura  County  Star,  County  Editor  Marty 
Bonvechio  assigned  16  of  her  22  reporters  to  fire 
coverage.  “I  had  some  scary  calls  from  reporters  who 
were  on  roads  that  were  smoke-covered  and  could  not 
find  their  way  out,”  Bonvechio  recalled.  “One  person 
could  not  find  a  highway  exit.” 

Further  east,  at  The  Press-Enterprise  in  Riverside, 
editor  Maria  Devarenne  said  the  paper  had  “several 
dozen”  people  on  the  coverage,  even  the  business 
editor  and  the  paper’s  two  baseball  beat  writers. 
While  reporters  have  had  enough  basic  supplies  such 
as  water,  protective  gear  and  cell  phones,  she  reached 
out  to  several  out-of-state  television  stations  owned 
by  Press-Enterprise  parent  company  Belo  &  Co.  for 
fire-retardant  blankets  that  protect  individuals  from 
spreading  flames.  (1 


They  re  young  and  daily  growin' 

New  papers  add  circ? 


BY  LUCIA  MOSES 

IN  THE  LATEST 

manifestation  of  the 
youth/spinoff  craze, 
the  Cincinnati  Enquirer 
last  week  started  ON 
Weekly,  a  60,000-distri¬ 
bution  tab  emphasizing 
local  entertainment 
news  and  information. 
Former  Dallas  m— 
MomingNews  i 
President  Jere-  1  m 
my  Halbreich 
revealed  plans 
to  introduce  on  i 
Nov.  12  a  free  jL. 

tab-sized  daily, 

A.M.  Journal 
Express,  to  Jeremy  !■ 

busy  Dallas 
professionals.  The 
Orlando  (Fla.)  Sentinel 
parent,  meanwhile,  will 
try  to  reach  18-  to  34- 
year-olds  via  the  Web  for 
now:  On  Nov.  21,  it  will 
launch  an  entertainment 
and  features-based  Web 
site  at  www.Orlando 
CityBeat.  com. 

With  papers  for  busy 
young  readers  proliferat¬ 
ing  in  U.S.  cities,  one 
might  expect  traditional 
paid  dailies  to  see  some 
drain  on  circulation.  The 
Chicago  Sun-Times  has 


Jeremy  Halbreich, 
aiming  for  the  pros 


acknowledged  its  own 
weekday  tab  Red  Streak, 
along  with  the  Tribune 
Co.’s  RedEye,  have  cut 
into  its  numbers.  (The 
Reds  cany  a  25-cent 
price,  but  remain  mostly 
free-distribution).  ‘This 
is  probably  having  a 
downward  impact  on 
^  our  potential 
I  sales,”  said 
I  John Cruick- 
I  shank,  5un- 
j  Times  vice 
I  president 
i  of  editorial. 
Promotions 
have  helped 
breich,  single-copy 
he  pros  jjg 

said  they  could  be  higher 
“if  we  didn’t  have  so 
many  free  papers  flood¬ 
ing  the  market.” 

But  for  the  most  part, 
spinoffs  aimed  at  young 
people  report  they’re 
reaching  new  readers, 
not  those  of  traditional 
paid  dailies. 

The  Washington  Post 
Co.’s  research  shows  the 
audience  of  its  3-month- 
old  Express  additive  to 
The  Washington  Post's, 
Express  Publisher 
Christopher  Ma  said. 


Thrive,  a  year-old, 
youth-aimed  free  weekly 
in  Boise,  Idaho,  has  very 
low  duplication  with 
corporate  sibling  The 
Idaho  Statesman,  said 
Janet  Hasson,  circula¬ 
tion  director  for  the 
Statesman.  “Readership 
data  reinforces  that 
they’re  not  reading  the 
daily,”  she  said. 

Metro  International, 
which  introduced  its 
European  commuter 
daily  model  to  the  U.S., 
has  always  contended 
that  its  quick-read 
papers  attract  non-read¬ 
ers  of  traditional  dailies. 
Executives  there  would 
not  deny  that  the  Boston 
and  Philadelphia 
editions  have  had  mini¬ 
mal  impact  on  the  paid 
dailies  in  those  cities. 

Express,  the  Metro 
look-alike  in  Washing¬ 
ton,  is  “a  very  different 
product  that  addresses 
the  information  needs 
and  preferences  of 
people  that  are  not 
traditional  newspaper 
readers,”  explained  Ma. 
“Clearly,  the  more  differ¬ 
entiating  the  free  paper 
is  from  the  paid  tab,  the 
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so 
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less  likely  there  is  to 
be  substitution.” 

Still,  that  doesn’t 
mean  traditional  dailies 
should  shrug  off  the  free 
sheets.  ‘There’s  a  signifi¬ 
cant  body  of  evidence  in 
Europe,  Latin  America 
and  Asia  Pacific  that  the 
new  publishing  ventures 
aimed  at  risk  groups 
tend  to  retard  the  efforts 
of  traditional  newspa¬ 
pers  to  grow  the  at-risk 
groups,”  said  Earl  J. 
Wilkinson,  executive 
director  of  the  Interna¬ 
tional  Newspaper  Mar¬ 
keting  Association.  But 
these  traditional  news¬ 
papers  “have  not  grown 
those  at-risk  groups”  by 
normal  means,  either. 

That’s  why  he  urges 
publishers  to  take  ad¬ 
vantage  of  the  many 
opportunities  to  launch 
niche  products,  even  if 
it  means  some  risk  of 
cannibalization.  “Either 
you  do  it,  or  someone 
else  will  do  it,”  he  said,  a 
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he  Sfin  Diego  Union-Tribiine 
is  proud  to  have  capaired 
eight  first-place  awards  in 
national  and  regional 
competitions  in  2003. 
Congratulations  to  our 
first-rate  journalists, 
who  strive  for  excellence 
at  every  level,  every  day. 


California  Newspaper 
Publishers  Association 

Speciai.  ISSl’E 

“9.  r  r  One  year  later” 

Union-Tribune  Staff 

1 1. 1,  r  ST  RAT  ION  /  Info  Graph  k 
“The  Westerfield  Trial” 

Brian  Cragin 

Society  of  American 
Business  Editors  and  Writers 

lU  sixEss  Section 
Named  one  of  the  tiiree  hest 
business  sections  among 
mid-sized  metros 

National  Association  of 
Hispanic  Journalists 

I  NVESTICA  FIVE  REPORTI  \(; 
“Borderline  Medicine” 

Sandra  Dibble  and  Penni  Crabtree 


American  Association  of 
Sunday  and  Feature  Editors 

Headline  Writinc; 

Steve  Adamek 

Associated  Press  News 
Executives  Council 

Bcsiness  Writinc 
“Borderline  Medicine” 

Penni  Crabtree  and  Sandra  Dibble 

Los  Angeles  Press  Club's 
Southern  California 
Journalism  Awards 

N  EVVS 

“The  Westerfield  Trial” 
Union-Tribune  Staff 

Editorial 
Water  issues 
Jim  Gogek 
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NEWSPEOPLE 

Chronicle.  Keintz  joined  the 
j  NEwspEOPLE@EDiTORANDPUBLisHER.coM  papeF  Ir  1990  as  Hfestyle  editor. 

NEBRASKA  Previously,  she  worked  for  the 

Donald  S.  Smith  former  Houston  Post  and  the 


BY  SHAWN  MOYNIHAN 


NEBRASKA 


Donald  S.  Smith  has  been  named 
publisher  of  The  Grand  Island  Indepen¬ 
dent.  In  addition,  Smith  will  oversee  the 
York  (Neb.)  News-Times  and  two  free 
community  newspapers.  Smith  has 
served  as  publisher  of  the  Juneau  (Alas¬ 
ka)  Empire  since  January  2001.  Prior 
to  that,  he  was  group  publisher  of  the 
Morris  Western  Slope  Publishing  Group,  a  network  of  seven 
Colorado  publications.  Smith  also  was  publisher  of  the  Yankton 
(S.D.)  Daily  Press  ^  Dakotan,  and  has  worked  for  the  Hanni¬ 
bal  (Mo.)  Courier-Post  and  the  Columbia  (Mo.)  Daily  Tribune. 


COLORADO 

David  A.  Lewis  has  been  named  publisher 
of  the  Sentinel  and  Transcript 
Newspapers,  and  president  and  chief 
executive  of  Jeffco  Publishing  Co. 

Stephen  Keating  has  been  named  business 
editor  of  The  Denver  Post.  Keating  was 
employed  by  the  Post  2is  a  business  writer 
from  1994  to  2000. 

FLORIDA 

Bruce  Faulmann  has  been  promoted  to 
vice  president  of  The  Tampa  Tribune. 

-  NEW  YORK 

Rich  Galant 

to  managing  edi¬ 
tor  for  news 
at  Newsday  in 
Melville.  Galant 
has  held  various  positions 
with  the  newspaper  since  1970. 


Faulmann  has  served  as  the  newspaper’s 
advertising  director  since  2000. 

KENT  U  C  K  Y 

Bob  Childress  has  been  named  publisher 
of  the  Orvensboro  Messenger-Inquirer. 
Previously,  Childress  serv'ed  as  publisher 
of  the  Danville  (Va.)  Register  C?  Bee. 

L  O  U  I  S  I  A  N  A 

David  B.  Petty  has  been  named  president 
and  publisher  of  The  News-Star  in 
Monroe,  La.  Petty  previously  served 
as  president  and  publisher  of  The 
Hattiesburg  (Miss.)  Ammcow. 

N  E  VV  J  E  R  S  E  \ 

Dan  Day  has  been  appointed  bureau  chief 
of  the  Associated  Press  in  Trenton.  He 
succeeds  Sally  Carpenter  Hale,  who  was 
appointed  bureau  chief  for  Pennsylvania. 

NEW  YORK  ■ 

Daniel  Okrent  has  been  named  to  the 
newly  created  position  of  public  editor 
at  The  New  York  Times.  Okrent  will  write 
a  biweekly  column  addressing  issues  of 
concern  to  readers  and  staff  members. 
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San  Angelo  Standard-Times. 


Sharon  Waxman  is  the  new-  Holhwood 
correspondent  for  The  New  York  Times. 
Waxman  was  the  Los  Angeles-based 
Style  section  entertainment  wiiter  for 
The  Washington  Post. 

Martin  Dunn  has  been  named  editorial 
director  of  the  Daily  News.  Dunn  was  the 
newspaper’s  editor  from  1993  to  1996, 
and  served  as  editor  of  the  Boston  Herald. 

Les  Payne,  promoted  to  New  York  editor 
at  Newsday,  in  Melville.  Pavme,  who 
previously  served  as  deputy  managing 
editor  for  national,  international  and 
science  news,  is  a  Pulitzer  Prize-winning 
reporter.  Also,  Phyllis  Singer  has  been 
named  the  paper’s  first  assistant  manag¬ 
ing  editor  for  content  development;  Alex 
Martin  has  been  made  assistant  managing 
editor  for  features;  and  Debby  Krenek  is 
the  paper’s  first  cross-media  editor. 

PENNSYI.VAN  I  A 
Brian  Whipkey,  to  managing  editor  of  the 
Daily  American  of  Somerset,  from  citv' 
editor.  Whipkey  assumes  the  duties  of 
Editor  James  R.  Oliver,  who  retired  Oct.  31. 

Robert  Twesten,  to  advertising  director  for 
The  Reporter,  in  Lansdale.  Twesten  has 
served  as  ad  director  for  the  Rockford 
Register  Star 'm  Rockford,  Ill. 

1  E  N  N  E  S  S  E  E 

Tom  GriSCOm  has  been  named  publisher 
of  the  Chattanooga  Times  Free  Press. 

Griscom  has  been  the  newspaper’s 
executive  editor  since  1999  and  will 
continue  in  that  position.  Dan  Nausley 
has  been  named  president  of  the  Free 
Press.  Nausley  became  vice  president 
and  general  manager  of  the  Free  Press 
in  1996. 
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NM  PRESS  yNGMCED 

Navajo  leaders  make  history  by  setting  free  ‘The  Navajo 
Times/  while  an  Idaho  tribe  repeats  history  by  firing  editor 


There's  been  good  news  and 
bad  news  out  of  Indian  countn’ 
in  recent  day’s.  The  good  news  — 
and  history-making  new’s,  at 
that  —  is  that  the  Navajo  tribcil  council 
voted  overw  helmingly  Oct.  23  to  ftee 
from  tribal  government  control  the  weekly 
Navajo  Times,  already  one  of  the  most 
aggressive  new’spapers  publishing  on  a 
Native  American  reservation. 

The  bad  news  is  that  the  very’  same  week, 
the  chairman  of  the  Fort  Hall  (Idaho) 
Tribal  Business  Council  of  the  Shoshone- 
Bannock  Tribes  fired  the 
respected  editor  of  the 
Sho-Ban  News  —  and  even 
temporarily  shut  doyvn  the 
tribe-ow'ned  w’eekly  w'hile 
he  w’hined  about  its  cover¬ 
age.  Council  Chairman  Fred 
Auck  was  continuing  a  long 
and  shameful  tradition  of 
tribal  government  interfer¬ 
ence  yvith  Native  journalism 
w'hen  he  fired  long-time  Editor  Lori 
Edmo-Suppah,  the  treasurer  of  the  Native 
American  Journalists  Association,  because 
the  paper  w'as  reporting  both  sides  of  the 
bitter  recall  campaign  against  him. 

This  interference  is  a  story’  as  old  as 
American  Indian  journalism  itself  The 
editor  of  the  very’  first  Native  American 
new’spaper  —  the  Cherokee  Phoenix,  found¬ 
ed  175  years  ago  in  New  Echota,  Ga.  —  was 
assassinated  by  fellow  Cherokee  disgusted 
with  his  editorial  support  of  the  forced 
migration  of  the  tribe  that  became  knoyvn 
as  the  Trail  of  Tears. 

Still,  the  heartening  fact  is  that  Fred 
Auck  and  other  bulK’ing  leaders  who  try 
to  muzzle  Native  newspapers  are  on  the 


w’Tong  side  of  history’  now.  One  day  after 
Edmo-Suppah  was  fired,  furious  tribal 
members  held  a  protest  rally  to  demand 
her  reinstatement. 

Throughout  Indian  country’,  people  on 
‘^'he  Rez”  realize  that  a  free  and  aggressive 
press  is  yital  to  understanding  and  deciding 
the  many  issues  they  face,  from  tribal  poli¬ 
tics  to  casino  gambling.  The  best  example 
of  this  groyving  spirit  is  w  hat  just  happened 
in  the  Navajo  Nation. 

For  decades,  Navajo  leaders  fought 
against  press  freedom.  Since  its  founding  in 
1961,  six  editors  of  the 
Navajo  Times  had  been 
fired  by  tribal  leaders, 
most  famously  in  1987 
when  then-Chairman 
Peter  McDonald  sacked 
Editor  Tom  Ary’iso  Jr.  and 
the  entire  newsroom.  For 
good  measure,  McDonald 
—  who  w  ould  later  spend 
seven  years  in  jail  on 
federal  bribery’  charges  —  shut  down  the 
paper  for  four  months. 

Two  weeks  ago,  that  same  Arviso,  now 
publisher,  stood  before  the  tribal  council 
and  made  a  case  for  an  unfettered  Navajo 
Times  that  w’as  so  convincing  that  members 
shouted  for  an  immediate  vote  —  and 
approved  independence  66-1.  “The  tally 
board  lit  up  all  green,”  Arviso  told  Richard 
Prince  sJoumal-imis  online  neyvsletter. 

“It  was  a  great  moment.  I  can't  tell  you 
how  happy  I  w'as.” 

It  will  be,  no  doubt,  the  first  of  other 
great  moments  throughout  Indian  country, 
where  a  journalistic  Trail  of  Tears  of  tribal 
and  self-censorship  is  at  last  coming  to 
an  end  for  Native  American  newspapers. 


Navajo  leaders 
fought  against 
press  freedom 
for  years,  firing 
several  ‘Navajo 
Times’  editors. 
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NO  MORE 
GLASS 
CEILING? 

In  just  three  years,  the  numher  of  women 
publishers  has  doubled,  hut  inequities  remain 

BY  JOE  STRUPP 

ENisE  Palmer  had  been  publisher  of  JIie  Sun  in  Baltimore,  her  first 
time  ever  in  such  a  post,  for  less  than  a  year  last  June  when  the  Tribune  Co. 
paper  faced  one  of  its  toughest  labor  battles  ever.  For  weeks  leading  up  to  the 
end  of  its  last  contract,  the  Washington-Baltimore  Newspaper  Guild  made 
sure  readers  knew  negotiations  were  not  going  well,  and  made  clear  a  strike 
would  occur  on  June  24  when  the  previous  agreement  expired. 

For  Palmer,  the  ultimatum  did  not  mean  backing  down  on  issues  such  as  a  wage  freeze  and 
a  new  merit  raise  system  that  she  and  the  paper  considered  important.  Instead,  management 
made  moves  to  bring  in  scab  employees  from  other  Tribune  papers  to  publish  during  a  likely 
walkout.  Faced  with  such  a  counterat¬ 
tack,  and  fears  that  a  strike  could  drag 
on  and  eventually  kill  the  union,  the 
guild  voted  319  to  102  to  accept  a 
new  four-year  deal,  even  though  Guild 
president  Bill  Salganik  admitted  he 
did  not  support  it. 

“Nobody  liked  the  contract,”  Salganik 
said  at  the  time.  “But  the  message  was. 

When  rookie  publisher  Denise  Palmer  (left)  of 
The  Sun  in  Baltimore  faced  off  with  angry  union 
members  (right)  last  summer,  guess  who  blinked. 

www.editorandpublisher.com  NOVEMBER  3,  2003  EDITOR& PUBLISHER  ^ 


FROM  left:  CHRISTOPHBK  T.  ASSAP/THB  sun,  BALTIMORE,  MD.;  JOHN  MAKBLY 


‘do  what  we  say  or  you  will  be  sony’.” 

Palmer,  a  23-year  Tribune  Co.  veteran 
and  only  the  second  woman  publisher  in 
The  Sun's  166-year  history,  said  she  ap¬ 
proached  the  union  issues  with  a  fair  but 
hard-line  approach,  knowing  the  paper 
needed  certain  concessions.  “I  suspect  they 
thought  I  would  be  easier  on  them  than  a 
man  would  be,”  Palmer,  46,  says.  “There  is 
a  natural  tendency  to  think  that,  but  I  think 
they  found  it  wasn’t  true.” 

Baltimore  is  not  the  only  place  where 
newspaper  employees,  readers  and  observers 
are  finding  women  a  powerful  force  in  the 
publisher’s  chair. 

Stereotypes  and  prejudices  that  have 
kept  women  out  of  the  front  office  for  years 
seem  to  be  fading,  according  to  statistics 
that  show  the  percentage  of  women  holding 
the  publisher  title  at  top  papers  more  than 
doubling  in  the  past  three  years.  Although 
women  still  make  up  a  small  fraction  of  the 
publishers  at  the  country’s  highest-circula- 
tion  papers,  surveys  and  anecdotal  informa¬ 
tion  suggest  they  are  being  given  more 
opportunities  at  smaller  papers,  as  well  as 
middle-  and  upper-management  spots  at 
major  papers  that  are  a  prerequisite  for 
promotion. 

But  even  with  opportunities  opening  up, 
the  percentage  of  women  running  newspa¬ 
pers  still  lags  far  behind  the  number  of 
women  who  read  them  or  hold  upper  man¬ 
agement  spots  in  many  other  industries. 
Partly  this  is  because  many  of  them  find  it 
difficult  to  take  on  the  responsibility  of  a  top 
post  due  to  the  demands  of  a  home  life, 
if  they  have  children.  A  number  of  female 
publishers  who  spoke  with  E^P  admit  they 
would  have  had  a  more  difficult  road  to  the 
top  if  they  had  youngsters  to  raise. 

“I  see  women  with  kids  struggle  with 
the  kind  of  work  they  have  to  do,”  says  Susan 
Hunt,  42,  who  became  the  first  woman 
publisher  of  The  Morning  Call  in  Allentown, 
Pa.,  two  years  ago  and  has  no  children.  “Tou 


Whether  the  increase  is  due  to  newspapers 
and  owners  making  a  concerted  effort  to  hire 
more  women,  as  some  executives  contend,  or 
the  result  of  a  long-running  push  by  women 
to  work  their  way  to  the  top,  the  influence  of 
women  in  publisher’s  positions  is  being  seen 
more  than  ever.  “The  increase  has  been  on 


“Women  have  earned  the  opportunity.” 

But  even  though  House  has  nearly 
30  years  of  experience  with  the  Journal, 
dating  back  to  her  start  in  the  paper’s 
Washington  bureau,  her  appointment 
to  publisher  did  not  come  without  some 
accusations  of  favoritism  since  her  husband 


‘‘There  is  no  goal  set  out,  they  just  happen  to  he 
the  host  people.”  —  Gary  PRUITT/CEO,  The  McClatchy  Company 


the  slow  side,  but  I  think  it  has  been  an  effort 
on  the  part  of  newspaper  companies  to  do  it,” 
says  John  F.  Sturm,  president  of  the  News¬ 
paper  Association  of  America. 

The  numbers  don’t  lie 

According  to  a  survey  just  completed  by 
the  Media  Management  Center  at  North¬ 
western  University,  which  looked  at  all  137 
daily  newspapers  with  a  circulation  of  more 
than  85,000, 18%  of  them  now  have  female 
publishers,  compared  to  14%  last  year  and 
just  8%  in  2000.  In  raw  numbers,  that 
means  25  of  the  137  papers  have  female 
publishers,  more  than  double  the  count 
from  just  three  years  ago. 

The  same  survey  showed  the  number 
of  women  editors  at  the  same  papers  also 
increasing,  from  26  in  2002  to  30  this  year, 
a  rise  from  20%  to  22%. 

The  female-publisher  numbers  are  better 
than  the  percentage  of  women  in  Congress, 
which  stands  at  14%  in  the  House  and  the 
Senate,  but  below  the  21%  of  college  presi¬ 
dents  who  are  women,  according  to  a  recent 
study  in  Fortune  magazine.  That  same 
review  estimated  that  women  make  up  only 
8%  of  corporate  top-level  executive  positions, 
and  revealing  that  just  eight  of  the  Fortune 
500  CEOs  are  female. 

While  only  four  of  the  top  30  circulation 
papers  have  women  publishers,  all  of  those 
women  were  appointed  since  1999,  with  two 
of  them  promoted  within  the  last  two  years. 


‘‘It  seems  Inconsequential  to  me...  We  look  for  the 
best  person  for  the  job.”  ~  STEWART  BRYAN/CEO,  MediaGeneral 


find  a  lot  of  high-level  executive  women  in 
this  industry  who  have  to  make  a  choice  to 
have  a  career.” 

Still,  women  are  reaching  publisher 
positions  at  a  rate  markedly  higher  than 
just  a  few  years  ago.  Although  women 
have  held  publisher  spots  at  major  newspa¬ 
pers  —  among  them,  Katharine  Graham 
of  The  Washington  Post  and  Dorothy 
Schiff  of  the  New  York  Post  —  they  had  not 
taken  the  power  positions  in  large  numbers 
until  recently. 


So  while  the  percentages  remain  low  in  the 
upper  ranks,  the  speed  with  which  they  are 
improving  indicates  women  are  getting 
more  of  a  chance  at  the  top  newspaper 
publishing  posts. 

“It  is  not  surprising,  given  that  women 
have  been  in  the  workforce  in  this  industry 
in  considerable  numbers  for  years,”  says 
Karen  Elliott  House,  who  was  named 
publisher  of  The  Wall  Street  Journal  last 
year  after  nearly  30  years  at  Dow  Jones 
and  Company,  which  owns  the  Journal. 


is  Peter  R.  Kann,  chairman  and  CEO  of 
Dow  Jones  &  Co. 

Along  with  Palmer  and  House,  the  other 
female  publishers  at  the  top  30  newspapers 
are  Linda  Dennery  of  the  Star-Ledger  of 
Newark,  NJ.  and  Sue  Clark-Johnson  of 
the.^mona  Republic. 

Clark-Johnson  is  also  one  of  more  than 
two  dozen  female  publishers  at  Gannett  Co. 
Inc.,  which  boasts  25  of  its  94  papers  run 
by  females.  Known  historically  as  one  of 
the  first  companies  to  begin  training  women 
for  top  newspaper  executive  positions  as 
far  back  as  25  years  ago,  Gannett  officials 
say  allowing  them  to  earn  their  way  to 
the  top  is  just  good  business. 

“The  key  is  to  reinforce  that  you  are 
expanding  your  talent  pool,”  says  Jose 
Berrios,  Gannett  vice  president  for  human 
resources  and  diversity.  “We  have  a  lot  of 
talented  women  in  our  workforce.”  He 
also  points  out  that  four  of  Gannett’s 
eight  newspaper  groups  are  headed  by 
women,  helping  to  keep  equal  opportunity 
a  top  priority. 

Gannett’s  efforts  to  train  women  for 
top  management  began  in  the  early  1980s, 
according  to  Berrios,  when  the  company 
started  placing  women  as  “executive  assis¬ 
tants”  to  publishers,  a  post  that  eventually 
led  them  to  overseeing  their  own  papers. 
“They  basically  showed  them  how  to  run  a 
newspaper  for  a  year  or  two  and  then  they 
were  assigned  to  a  newspaper,”  he  says. 
That  program  no  longer  exists,  but  it  has 
led  to  real  management  development  pro¬ 
grams  around  the  country  that  continue  to 
train  them  for  the  role  of  publisher.” 

Several  of  today’s  Gannett  publishers 
include  women  who  have  been  with  the 
company  for  decades  and  credit  its  early 
diversity  with  giving  them  a  chance.  “When 
I  went  to  my  first  newspaper,  I  think  there 
were  only  about  12  women  publishers  in 
the  Gannett  chain,”  says  Nancy  Monaghan, 
four-year  publisher  of  Gannett’s  The  Daily 
Journal  in  Vineland,  N  J.,  who  has  also 
run  Gannett  papers  in  Huntington,  W.Va., 
and  Chambersburg,  Pa.,  during  her  14 
years  with  the  company.  She  adds,  “Women 
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publishers  are  not  such  an  odd  thing  here. 

Barbara  Henry,  publisher  of  The  Indi¬ 
anapolis  Star,  could  be  the  px)ster  child 
for  Gannett  diversity.  Having  been  with 
the  company  for  nearly  30  years,  she  made 
history  as  the  first  woman  publisher  at  three 
Gannett  papers  —  the  Star,  The  Des  Moines 
Renter,  and  The  Great  Falls  (Mont.) 
Tribune.  “We  hardly  talk  about  it  anymore, 
it  is  not  a  big  deal,”  she  says.  “When  I  started 
at  those  papers  there  was  a  reaction  at  first, 
but  after  that  it  was  invisible.” 

Do-right  women 

At  the  Tribune  Co.,  which  ranks  second 
among  major  newspaper  chains  in  percent 
age  of  publishers  that  are  women,  the  num 
bers  also  have  been  rising  quickly.  Among  its 
10  daily  papers,  four  have  women  publishers, 
with  all  of  them  having  been  appointed 
within  the  past  three  years. 

In  addition  to  Palmer,  who  took 
over  in  Baltimore  a  year  ago,  the 
company  installed  Hunt  in  Allen¬ 
town  in  2001  and  Kathy  Waltz 
became  the  first  female  publisher  at 
the  Orlando  Sentinel  in  2000.  Waltz 
had  previously  made  history  as  the 
first  woman  publisher  at  Tribune’s 
Daily  Press  in  Newport  News,  Va., 
where  she  served  from  1998  to  2000 
before  being  replaced  by  another 
woman,  Rondra  Matthews,  who  still 
holds  that  post. 

“If  you  let  women  rise,  they  rise,” 
says  Jack  Fuller,  president  of  Tribune 
Publishing  Co.  But  Fuller  stresses 
that  newspaper  companies  have  to 
make  sure  women  are  given  the  training  and 
the  lower  management  experience  needed  to 
qualify  for  top  publisher  roles.  “You  have  to 
have  people  who  make  these  decisions  who 
are  open  to  moving  women  into  those  jobs, 
he  explains.  “All  you  have  to  do  is  let  rational 
thinking  lead  you.” 

But  none  of  these  top  company  executives 
are  giving  women  publisher  jobs  out  of 
charity.  Each  is  quick  to  admit  that  no 
publisher,  man  or  woman,  is  going  to  last 
very  long  if  they  are  not  doing  well.  “They 
have  to  be  the  best  person  for  the  job,”  says 
Gary  Pruitt,  CEO  of  The  McClatchy  Compa 
ny,  which  is  the  only  major  newspaper  chain 
with  more  women  publishers  than  men. 
“There  is  no  goal  set  out,  they  just  happen 
to  be  the  best  people.” 

With  six  of  its  11  daily  newspapers  headed 
by  women,  McClatchy  boasts  the  highest 
percentage  of  women  publishers  of  any  ma 
jor  newspaper  company,  according  to  the 
Media  Management  Center  study.  Asked  if 
the  women  publishers  are  holding  their  own. 


■4  BARBARA  HENRY  The  Indianapolis  Star.  Ind.:  The  first 
woman  publisher  at  three  Gannett  newspapers, 
Henry  says  a  woman  in  the  top  job  is  not  a 
major  thing  these  days.  “We  hardly  talk  about 
it  anymore,  it  is  not  a  big  deal.” 


<  KAREN  ELLIOn 
HOUSE  The  Wall 
Street  Journal. 

Hew  Vorh:  “There 
is  a  tendency  to 
look  at  women  , 
as  having  jobs, 
and  men  as 
having  careers. 
There  is  less  of  a 
tendency  to  help 
a  woman  plot  her 
career.” 


RONDRA  J.  MAUHEWS  Daily  Press.  Newport 
News.  Va.:  One  of  four  Tribune  Co. 
publishers  who  are  women,  and  who 
have  been  appointed  since  2000. 


STEPHANIE  PRESSLY  Idaho  Press-Trihune. 
Nampa:  A  mother  of  two,  her  husband 
plays  Mr.  Mom.  “I  have  been  fortu¬ 
nate.  Most  newspapers  are  not  on 
the  edge  of  employee  flexibility.” 


LYNN  DICKERSON  The  Modesto 
Bee.  Calif.:  One  of  The 
McClatchy  Co.’s  six  women 
publishers.  She  averages  a 
5%  annual  ad  sales  revenue 
increase. 


MARCIA  MCQUERN  Press- 
Enterprise.  Riverside.  Calif.: 

Retired  publisher  says 
things  have  improved,  but 
“It’s  not  Nirvana”  for 
today’s  female  publishers. 
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Number  of  Executives  at  U.S  Newspapers  Percentage  of  Executives  at  U.S.  Newspapers 
WITH  85,000  Circulation  or  Higher  with  85,000  Circulation  or  Higher 


JOB  TITLE 

2000 

F*  M** 

2002 

F  M 

2003 

F  M 

JOB  TITLE 

2000 

F  M 

2002 

F  M 

2003 

F  M 

CEO/President/Publisher 

11  126 

19 

118 

25 

112 

CEO/President/Publisher 

8% 

92% 

14%  86% 

18%  82% 

Editor/Exec  Editor/ 

Sr  VP/VP  News 

34  104 

26 

101 

30 

107 

Editor/Exec  Editor/ 

Sr  VP/VP  News 

25% 

75% 

20%  80% 

22%  78% 

Managing  Editor 

48  78 

43 

66 

43 

65 

Managing  Editor 

38% 

62% 

39%  61% 

40%  60% 

*F  =  Female  **M  =  Male  Sources:  Media  Management  Center  at  Northwestern  University,  Editor  arid  Publisher  International  Year  Book 


Pruitt  points  to  statistics  that  show  circula-  ! 
tion  increases  and  ad  revenue  surges  that  j 
rival  those  of  any  McClatchy  newspapers  ! 

run  by  men. 

McClatchy’s  flagship,  The  Sacramento  i 
(Calif.)  Bee,  for  example,  has  averaged  a  4.5%  j 
advertising  revenue  jump  each  of  the  past  j 

five  years,  while  circulation  has  increased  ! 

3.5  %  over  that  entire  span.  Pruitt  credited  ! 
much  of  the  gain  to  publisher  Janice  Hea-  | 
phy,  who  has  operated  the  paper  for  three  j 

ye£us.  But  McClatchy’s  best  scorecard  may  I 
belong  to  Sara  Borton,  the  10-year  publisher  ! 
of  the  chain’s  Hilton  Head  (S.C.)  Island  \ 

Packet,  where  circulation  has  increased  an  j 
average  of  3.9%  annually  under  her  leader-  j 
ship,  with  ad  revenue  up  at  a  rate  of  10.7%  j 
each  year  since  1993.  “I  would  hope  that  it  I 


encourages  other  people  to  put  women  in 
the  (publisher’s)  position,”  Borton,  44,  says 
of  her  success.  “Women  can  marshall  the 
forces  and  operate  with  a  vision.” 

Six  of  Knight  Kidder’s  31  newspapers  have 
women  publishers,  all  but  one  appointed 
since  2000.  Company  officials  credit  the 
increase  to  ongoing  training  of  women  for 
top  management  positions.  Knight  Kidder 
Chairman  and  CEO  Anthony  Kidder  did  not 
respond  to  requests  for  comment,  but  said 
in  an  interview  last  year  that  preparing 
women  for  top  Jobs  was  crucial  to  the  com¬ 
pany’s  diversity  goals.  “The  first  thing  we  do 
when  we  have  an  opening,  is  say  ‘what 
women  do  we  have  in  the  pipeline  (to  fill  it) 
and  what  minorities  do  we  have?’,”  Kidder 
taidE^P  'm  2002. 


Knight  Kidder  also  boasts  several  female 
corporate  executives,  including  Hilary 
Schneider,  president  and  CEO  of  Knight 
Kidder  Digital,  and  senior  vice  presidents 
Mary  Jean  Connors,  Alice  Wang,  and  Jenny 
Fielder.  “They  do  a  lot  of  recruiting  and  pro¬ 
mote  a  more  diverse  pool,”  says  Jayne  Speiz- 
er,  who  became  publisher  of  Knight  Kidder’s 
The  Herald  in  Monterey,  Calif,  in  February 
and  whose  executive  editor  and  editorial 
page  editor  also  are  women.  “There  are 
always  diversity  goals  and  training.” 

Gender  a  non-issue  for  some 

But  the  success  stories  for  women  publish¬ 
ers  do  not  make  up  the  entire  picture.  Some 
newspaper  executives  and  independent 
owners  say  female  promotions  are  a  non- 


The  SEC  scrutinizes  Wall  St.  The  FAA  inspects  airlines.  The  EPA  battles  toxic  waste.  But  we 
still  need  relentless  investigative  journalists  -  and  their  bold  editors  -  to  watch  the  watchdogs. 

The  SELDEN  RING  AWARD  recognizes  these  vigilant  professionals.  The  $35,000  prize  honors 
published  investigative  stories  that  made  an  impact,  such  as  the  2003  SELDEN  RING  AWARD 
recipients  Boston  Globe  editor  Martin  Baron  and  his  reporting  team  led  by  Walter  Robinson 
and  Michael  Rezendes,  whose  shocking  serial  coverage  revealed  that  the  Boston  archdiocese 
routinely  hid  sexual  abuse  by  Catholic  priests. 

To  apply  for  the  2004  SELDEN  RING  AWARD  FOR  INVESTIGATIVE  REPORTING,  visit 
annenberg.usc.edu  or  contact  Michael  Parks,  Director,  USC  Annenberg's  School  of  lournalism, 
at  213.821.1226.  Deadline;  February  1, 2004. 


USC  ANNENBERG  ■  ■  ■ 

■  ■  ■  SCHOOL  FOR  COMMUNICATION 

3502  Watt  Way  ■  Los  Angeles,  California  90089  ■  www.annenberg.usc.edu 
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issue,  the  playing  field  is  level  and,  if  women 
deserve  the  jobs,  they  can  earn  them. 

“It  seems  inconsequential  to  me,”  says 
J.  Stewart  Biyan,  CEO  of  MediaGeneral  inc. 
which  has  25  daily  newspajxjrs,  including  the 
flagship  Richmond  Times-LHspatch,  and  only 
one  woman  publisher.  “We  look  for  the  best 
person  for  the  job  and  it  doesn’t  have  to  be  a 
man,  a  woman  or  a  hermaphrodite.”  He 
also  criticizes  those  who  would  seek  to  fill  a 
publisher’s  role  with  a  woman  partly  because 
of  her  sex.  “You  don’t  have  to  have  the  same 
percentage  of  females  in  the  job  as  there  are 
(females)  in  the  country,”  he  adds.  “It  does 
not  have  to  be  the  same  ratio.” 

Several  women  publishers  contend  that 
while  they  are  accepted  for  the  most  part, 
there  are  enough  roadblocks  and  prejudice 
remaining  to  make  the  equality  difficult. 

“It  is  certainly  not  an  equal  playing  field,” 
says  Stephanie  Pressly,  the  newly  named 
publisher  of  the  Idaho  Prexs-Tribune  in 
Nampa,  who  sjjent  five  years  at  the  nearby 
Idaho  State  Journal  in  Pocatello.  “I  have 
been  in  some  very  conservative  communities 
and  there  have  been  undertones  here  and 
there.  At  industry  meetings,  I  am  far 
outnumbered.” 

Marcia  McQuem,  who  served  as  publisher 
of  The  Press-Enterprise  in  Riverside,  Calif, 
from  1994  to  2002  and  was  the  first  female 
president  of  the  California  Newspaper 
Publishers  Association,  echoes  Pressly’s 
view.  “It’s  not  Nirvana,”  she  says  of  the  state 
of  women  in  publisher  jobs.  “There  are  still 
not  that  many  women  at  the  top  levels, 
but  it  is  getting  better.” 

“I  do  hear  from  women  that  people  still 
call  their  offices  and  want  to  speak  with  a 
man,”  says  Virginia  Morehouse,  publisher 
and  chairman  of  the  board  at  The  Bakersfield 
Californian  (and  this  year’s  Ei^P  Publisher 
of  the  Year).  House,  of  The  Wall  Street  Jour¬ 
nal,  contends  that  some  executives  still  view 
women  as  being  less  ambitious.  “There  is  a 
tendency  to  look  at  women  as  having  jobs, 
and  men  as  having  careers,”  she  says.  “There 
is  less  of  a  tendency  to  help  a  woman  plot 
her  career.” 

Not  exactly  a  family  affair 

Beyond  any  prejudice  or  lack  of  training 
or  even  poor  performance  are  the  ongoing 
demands  that  many  women  face  trying  to 
balance  a  home  life  and  family  with  the  re¬ 
sponsibilities  of  newspaper  executive  work. 
Nearly  all  of  the  female  publishers  who 
spoke  with  E^P  have  no  children  and  say 
that  made  it  easier  for  them  to  work  their 
way  to  the  top. 

“That  is  a  huge  issue,”  says  Monaghan 
of  the  Daily  Journal  in  New  Jersey,  who  is 


divorced  with  no  children.  “There  are  no 
9-to-5  jobs  in  the  newspaper  business.”  The 
Allentown  Morning  Call s  Hunt,  who  is  un¬ 
married  and  childless,  agrees.  “You  find  a  lot 
of  high-level  executive  women  in  this  profes¬ 
sion  who  make  a  choice  to  have  a  career,”  she 
says.  “I  see  women  with  kids  struggle.” 

For  Pressly  in  Idaho,  having  two  children 
and  running  a  daily  paper  is  only  possible 
because  her  husband,  Rod,  a  former  editor, 
stays  home  to  take  care  of  them.  “I  have  been 
fortunate,”  she  says.  “Most  newspapers  are 
not  on  the  edge  of  employee  flexibility.” 

Hunt  feels  the  situation  can  only  change  if 
newspaper  owners,  large  and  small,  make  a 
real  effort  to  be  flexible  around  family  issues 


so  women  can  have  it  all.  “There  is  always 
going  to  be  a  limit  to  accommodating,”  she 
adds.  “On  a  broad  basis,  most  women  are 
choosing  not  to  do  both.” 

But  not  every  woman  is  willing  to  be  flexi¬ 
ble  and  many  opt  for  the  home  life  over  top 
management,  according  to  Mike  Reed,  presi¬ 
dent  and  CEO  of  Community  Newspaper 
Holdings  Inc.  Although  his  company  boasts 
21  women  publishers  among  its  100  daily 
papers,  he  says  finding  qualified  women  for 
the  top  management  slots  remains  tough. 
“When  you  have  an  opening,  80%  of  the 
resumes  are  from  men,”  he  declares.  “There 
is  less  of  a  pool.  The  industry  has  not  done 
enough  to  help  that.”  ® 
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This  new  weekly  content  package  from  cars.com  is 
exactly  what  your  aototnotive  advertisers  ordered. 
Provide  your  readers  with  automotive  content 
from  an  onlirM  industry  leader  that  car  buyers 
turn  to  for  consumer  information.  Classified  Cars 
makes  it  quick  and  easy  to  build  your  car  sections 
by  giving  you  the  editorial  tools  to  increase  your 
ad  doiars. 

Offered  paginated  or  as  an  elements  package. 

Classified  Cars  features; 

•  Award  winning  automotive  reviews  and  features 

•  Content  on  everything  from  helpful  tips  for  first¬ 
time  car  buyers,  profiles  on  luxury  vehicles,  to 
what  consumers  need  to  know  about  certified 
used-car  progiams 

•  Color  photos,  informative  graphics  and  eye¬ 
catching  illustrations 

Available  by  subscription.  It's  perfect  for  tab 
or  broadsheet  sections,  freestanding  inserts  or 
free  publications.  Request  a  PDF  preview  or 
free  30-day  trial  todayl 


the  c 

Tar9ctin9  rcdderv  S«#ing  solutiofti. 


Comm  NwA  taw  I 


Rick  DeChantal 
rdechantal#tribune.com 
800-245-6536,  ext.  4544 


We  also  offer  special  annual  sections.  New  Cars 
(available  now)  and  Car  Details  (available  1 1/12). 


www.editorandpublisher.com 


NOVEMBER  3,  2003  EDITOR  &  PUBLISHER  13 


EDITOR  ef  PUBLISHER 


Phone:  1-888-825-9149  ~ 


~  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDlTORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 

1 

1 

-ANNOUNCEMENTS- 

1 

1 

-EQUIPMENTS.  SUPPLIES- 

MOVIE  REVIEWS 
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MOVIE  REVIEWS  with  photos.  Video  Guide, 
Star  Interviews,  Book  &  Music  Reviews. 

Low  weekly  rates.  Cineman  Syndicate: 

(914)  967-5353  cineman@frontiernet.net  i 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE  | 
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art;  advice,  what's  new  and  opinion  columns  ! 
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PUBLISHING  BUSINESS  OPPORTUNITY  I 
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Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tcnewstec@aol.com 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall. ..We  Have  It  All 


Cal  Now  (800)  243-3999 
Fax  (818)  704-5372 

NATIONAL  NEWSVEND 

7324  Greenbusli  Avenue 
NH,CA,  91605 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax;  (913)  648-7750 


PRESSES 

•  Goss  3:2  Folders  23  9/10',  22  3/4', 
22',  21  1/2',  21' 

•  New  or  Rebuild  Goss  R.T.P.  42'  +  45' 
•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 
•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 
•  Metro  13  sized  colored  deck 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

!  (800)  255-6746  or  (913)  492-9050 

www.inlandnews.com 

WEB  PRESSES  &  AUXILIARIES 

I  www.graphicmachinesales.com 
(815)  6484611  or  fax  (815)  6482856 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
"PREPAID  Experts" 

Horace  Southward/Eric  Southward 
(800)  95(>8475»www.metro-news.com 


KEEP  WHAT  YOU  GOT.  GET  BACK  WHAT 
YOU  HAD.  Improve  your  churn  and  retention. 
We  specialize  in  stop  saves,  easy  pay 
conversions,  collections,  and  customer  sat¬ 
isfaction  surveys.  Call  Bob  Bobber  at  High 
Touch  Customer  Service.  (800)  659-7521 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  7385100 
FAX:  (732)  7385115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
j  Member  of  the  USA  Chambers  of  Commerce 

NEWSPAPER  SUBSCRIPTION  SALES 

j  Starts  'Upgrades 'Stop-Savers  Verification 
I  John  Dinan 

(800)  6507183 
www.Circulationlll.com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7786397 

WWW.PROSTARTS.COM 
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-INDUSTRY  SERVICES- 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR  displays,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


EDITORIAL  SERVICES 


JUST  THE  FACTS 

That’s  all  we  give  you  at  The  Heritage 
Foundation’s  Computer  Assisted-Reporting 
and  Research  (CARR)  program  because,  as 
a  journalist,  that’s  all  you  want. 

Our  1-  and  2-  day  CARR  boot  camps  train 
you  to  dig  the  news  out  of  databases  from 
agencies  like  the  Census  Bureau,  IRS  and 
DOJoand  where  to  find  databases  on  the 
Internet  and  elsewhere. 

Since  2000,  we’ve  worked  with  journalists 
from  the  AP,  ABC,  Cox  Newspapers,  Houston 
Chronicle,  The  Washington  Times,  York 
Daily  Record  and  many  more,  with  great  re¬ 
sults. 

Just  ask  the  York  Daily  Record.  After  we 
helped  them  with  a  story  on  criminal  sen¬ 
tencing  bias,  the  72,000  daily  won  a  major 
award  from  the  Pennsylvania  Bar  Association. 
For  more  information,  contact  Mark 
Tapscott  at  mark.tapscott@heritage.org 
or  visit  online  at: 

WWW.  heritage .  org/Press/carr/index .  cfm 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  (Contracts 
()ne  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 
www.pressroomcleaners.com 


ACADEMIC 


BRIGHAM  YOUNG  UNIVERSITY 

Department  of  Communications 

Communications  Writing  Position 

Brigham  Young  University’s  Department  of 
Communications  is  accepting  applications 
for  a  faculty  position  in  the  department’s 
writing  and  editing  courses.  The  position 
also  requires  a  leadership  role  in  BYU’s 
award-winning  integrated  newsroom, 
NewsNet,  which  produces  a  daily  newspaper, 
a  daily  television  news  broadcast,  and 
a  continuously  updated  online  news  service. 

The  department  programs  (print  and  broad¬ 
cast  journalism,  marketing  communications, 
public  relations  and  communication  studies) 
serve  approximately  1200  majors  and 
pre^najors. 

This  is  a  tenure  track  position.  Rank  will  be 
determined  by  qualifications.  Teaching  re¬ 
sponsibilities  include  undergraduate 
courses  in  writing  and  reporting,  and  editing 
and  production.  Teaching  and  research  in 
media  law  is  highly  desirable. 

The  successful  candidate  will  bring  strong 
professional  experience  in  print  or  broadcast 
journalism  and  academic  credentials  - 
either  a  Ph.D.  or  JD.  Media  experience  and 
previous  college  teaching  experience  are 
desirable. 

Adherence  to  high  standards  of  ethical  con¬ 
duct  and  to  rules  of  behavior  of  the  spon¬ 
soring  institution.  The  Church  of  Jesus 
Christ  of  Latter-day  Saints,  is  required.  BYU 
IS  an  equal  opportunity  employer.  Preference 
is  given  to  applicants  who  are  members  of 
the  sponsoring  church. 

Send  letter  of  application  and  resume 
and/or  curriculum  vita  to:  Dr.  Ed  Adams, 
Department  Chair,  Department  of  Communi¬ 
cations,  E-509  HFAC,  Brigham  Young  Uni¬ 
versity,  Provo,  UT  84602. 

Review  of  applications  will  begin 
December  15,  2(X)3, 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


-CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublislier.com - 


ADMINISTRATIVE 


CHIEF  FINANCIAL  OFFICER 

The  TrrCity  Herald  seeks  a  dynamic  financial 
leader  with  proven  skills.  Come  work  in 
a  positive  environment  with  a  strong  staff. 
Responsibilibes  include: 

•  Oversee  and  develop  1-year  and 
5-year  plans 

•  Produce  monthly  financial  statements 

•  Credit  and  payroll  functions 

•  Coordinate  internal  and  external  audits. 

This  position  also  produces  financial  analyses 
on  a  variety  of  newspaper  operation 
issues  as  required.  While  strong  financial 
and  communication  skills  are  vital,  this  pivotal 
senior  level  director  will  have  a  management 
style  that  is  consistent  with  positive  people 
practices  and  a  willingness  to 
hold  employees  accountable. 

Our  winning  candidate  will  have  newspaper 
experience,  a  bachelor’s  degree  in  account¬ 
ing  and  a  successful  management  track 
record.  The  TrKities  area  offers  a  unique 
Columbia  River  beauty,  outdoor  recreational 
activities,  cultural  opportunities  and  an  ex¬ 
cellent  overall  quality  of  life  for  you  and 
your  family. 

This  key  posrtion  offers  competitive  salary, 
outstanding  benefits  and  a  team  oriented 
work  environment.  Please  E-mail  responses 
to  ckoers@tri-cityherald.com.  Mail  to:  Connie 
Koers,  SPHR,  Tri-City  Herald  P.O.  Box 
2608  TrrCities,  WA  99302-2608  Of  FAX  to: 
(509)  585-7230 

We  are  an  Equal  Opportunity  Employer  and 
welcome  diversity  in  applicants. 

Drug  free  workpl^e. 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Princeton  Packet,  an  award  winning 
group  of  community  newspapers  has  an  im¬ 
mediate  opening  for  an  Advertising 
Director.  Must  have  leadership  experience 
in  a  newspaper  management  role,  creative 
thinking,  and  the  ability  to  put  sponsorship 
and  partnership  agreements  together  for 
marketing  and  promotions.  Must  be  well 
versed  in  direct  marketing,  niche  product 
and  online  sales,  possess  in  depth  knowledge 
of  classified  advertising,  and  excellent 
people  skills.  College  degree  required  with 
commensurate  experience  in  newspaper 
publishing,  marketing,  advertising  or  related 
media.  Car  and  valid  driver’s  license  required. 
Send  resume  to: 

The  Princeton  Packet,  Inc.,  (E&P) 

P.O,  Box  350,  Princeton,  NJ  08542 
ATTN:  Human  Resources 
Fax:  (609)  921^8 
E-mail:  HR@pacpub.com 
Visit  our  website  at  www.packetonline.com 
EOE 


DISPLAY  SALES 

Weekly  NJ  business  newspaper  seeks  expe¬ 
rienced  print  salesperson.  Minimum  2-3 
years.  Upscale  clients.  In-state  travel. 
Salary  plus  commission  plus  benefits.  Send 
resume  and  salary  requirements  to: 

Box  3559,  Editor  &  FYiblisher  Classified 
770  Broadway,  7th  Floor.  NY,  NY  10003 
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-HELP  WANTED- 


ACADEMIC 


VISITING  ASSISTANT 
PROFESSOR 


ALBION  COLLEGE  seeks  three-year 
Visiting  Assistant  Professor  of  English 
with  emphasis  in  journalism,  beginning 
August,  2(X)4.  Qualifications:  MA, 
teaching,  and  appropriate  work  experi¬ 
ence  necessary;  Ph.D.s  welcome  to 
apply.  The  standard  teaching  load  of 
three  courses  per  semester  will  en¬ 
compass  news  and  feature  writing, 
editing,  and  newspaper  production.  ; 
Experience  with  other  writing  courses 
(creative  non-fiction,  composition),  and 
newspaper  advising,  and  summer  i 
journalism  workshops  desirable. 
Please  see  full  position  description  at: 
http://www.albion.edu/english/ 
joumalismjob.asp 

Albion  College  is  a  selective  liberal 
arts  college  of  approximately  1650  stu¬ 
dents  located  in  south-central 
Michigan.  Send  letter  of  application  , 
and  current  c.v.  by  December  15  to: 

Ian  Macinnes 

Chair  of  Search  Committee 
English  Department 

Albion  College 

611  E.  Porter  Street 
Albion.  Ml  49224 

Albion  College  is  an  ! 

Equal  Opportunity  Employer 
Women  and  minority  candidates 
are  strongly  urged  to  apply 


ADMINISTRATIVE 


GENERAL  MANAGER 

Established  paid,  under-performing  weekly 
in  Pacific  NW  beach  town  seeks  seasoned 
pro  for  wise,  focused  leadership, 
incentives,  benefits.  Send  cover,  resume, 
references  with  Box  3550  in  subject  line  to: 
mmacmahon@editorandpublisher.com 

PUBLISHER 

Heritage  Newspapers,  part  of  21st  Century 
Newspapers,  is  seeking  a  publisher  for  a 
group  of  six  weekly  newspapers  with  com¬ 
bined  circulation  of  over  16,000,  located  in 
growth  market  around  Ann  Arbor,  Michigan. 
The  right  candidate  will  have  newspaper 
management  experience  as  publisher  of 
weekly  or  small  daily  but  candidates  with 
sales  management  experience  considered 
also.  We  offer  a  competitive  compensation 
package  with  excellent  benefits  including 
401(k).  Send  resume  to: 

Paulette  Dillingham 
Executive  Director  Human  Resources 
Heritage  Newspapers,  Inc. 

1  Heritage  Place.  Suite  100 
Southgate,  Ml  48195 
Or  E-mail:  pdillingham@heritage.com 


@visitour\A/ebsite@ 

www.editorandpub(isher.co(n 


www.editorand  publisher,  com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 
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-HELP  WANTED- 


ADVERTISING 

ADVERTISING 

ADVERTISING 

CIRCULATION 

SENIOR  ADVERTISING  MANAGERS 
THE  ARIZONA  REPUBLIC 

Come  help  us  write  history!  The  Arizona  Republic,  Gannetfs  largest  daily  newspaper  and 
the  largest  newspaper  in  Arizona,  has  immediate  leadership  opportunities  on 
our  advertising  management  team.  We  are  looking  for  strategic  players  to  ensure 
that  our  advertising  initiatives  capitalize  on  our  area’s  phenomenal  growth  and  market  op¬ 
portunities. 

We  are  currently  searching  for  three  key  players  to  complement  our  world-class 
management  team: 

RETAIL  ADVERTISING  MANAGER 
CLASSIFIED  ADVERTISING  MANAGER 
RETAIL  BRANCH  MANAGER 

These  managers  will  motivate,  develop  and  lead  staff  to  reach  aggressive  revenue 
and  product  goals  as  well  as  create  and  execute  new  revenue  streams  in  a  market 
predicted  to  be  the  2nd  fastest  growing  metro  area  in  the  next  five  years.  We  are 
seeking  individuals  who  have  the  ability  to  maximize  the  resources  that  a  metro 
newspaper  affords  in  order  to  successfully  execute  initiatives  with  speed  and  agility. 

Candidates  will  have  at  least  6  years  sales  experience  with  a  minimum  of  4  years  in 
progressively  responsible  management  roles.  They  must  have  demonstrated  the 
ability  to  develop  and  execute  sales  strategies  and  thrive  in  a  culture  where  multiple 
and  changing  priorities  are  the  norm.  We  are  looking  for  people  who  show  us  they 
have  the  tenacity  to  overcome  obstacles  without  letting  their  strategic  vision  waiver. 

The  Arizona  Republic  provides  competitive  salaries  and  a  comprehensive  benefits 
package.  Candidates  with  the  above  qualifications  and  the  drive  to  join  a  dynamic 

team  should  submit  resume  and  salary  requirements  to: 

don.ro<lriguez@pni.com 

The  Arizona  Republic  is  an  equal  opportunity  employer 
and  a  drug-free  workplace 


The  Tucson  (AZ)  Shopper  seeks  a  dynamic, 
experienced  CLASSIFIED  MANAGER.  The 
successful  candidate  will  lead  our  classified 
department  to  the  next  level  through  ag¬ 
gressive  out-bound  sales  and  excellent  cus- 
1  tomer  service.  Applicants  should  have  a 
verifiable  history  of  producing  serious  clas¬ 
sified  revenue  growth.  Salary  plus  perfor¬ 
mance  bonuses  should  exceed  $75,000  in 
2004.  E-mail  resume  and  cover  letter  de- 
i  tailing  accomplishments  to:  Jim  Gressinger, 
I  Publisher:  jim@tucson-shopper.com 


Experienced  SALES  REP  wanted  for  Sun 
Valley  (skiing,  recreation,  hunting,  fly 
fishing)  area  newspaper/publications.  Cover 
letter,  resume  to  Ad  Director,  P.O.  Box 
1013,  Ketchum,  ID  83333. 


_ ADVERTISING _  , 

CLASSIFIED  ADVERTISING  MANAGER  | 
A  rare  opportunity!  The  Star-Ledger,  New  j 
Jersey’s  largest  daily  newspaper,  invites  j 
you  to  consider  joining  our  family  of  dedi-  | 
cated  professionals  as  a  Classified  Adver-  I 
tising  Manager.  The  ideal  candidate  must  i 
be  an  innovator  with  the  ability  to  develop  [ 
new  classified  revenue  initiatives.  The  suc¬ 
cessful  candidate  must  have  a  track  record 
of  consistently  exceeding  goals  and  the 
ability  to  motivate  and  inspire  a  sales  team. 

A  minimum  of  10  years  experience  in  adver¬ 
tising  sales  management  (preferably  in  a 
competitive  market)  is  desired.  The 
Star-Ledger  offers  an  excellent  compensation  i 
package  including  salary  plus  bonus, 
company  paid  medical,  dental,  vision,  vaca¬ 
tion  and  pension  benefits  as  well  as  a 
matching  401(k)  plan.  Send  resume  to  S. 
Lohr,  The  Star-Ledger,  One  Star-Ledger  Pla¬ 
za,  Newark,  NJ  07102.  EEOA/A 

FRESH  START  FOR 
SEASONED  SALES  LEADER 
Fastest-growing  weekly  newspaper  in  the 
city  of  Philadelphia  is  looking  for  an  energetic, 
hands-on  display  advertising  manager 
to  develop  an  untapped  market.  You  will  be 
expected  to  recruit,  coach,  manage,  train, 
encourage  and  lead  a  sales  staff  of  8  people. 

If  you  have  a  proven  record  of  exceeding  ! 
sales  goals  and  leading  others  to  | 
achieve  theirs,  contact  us  now.  Fax  resume  I 
and  cover  letter  indicating  salary  expecta-  j 
tions  to  (215)  569-3069.  j 

Your  communication  link  to  the 
newspaper  industry  every  week 
since  1H84. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR:  Blue  Ridge  Out 
doors,  a  southeastern  outdoor  sports  publi¬ 
cation,  needs  an  Ad  Director  to  generate 
revenue  from  the  outdoor  equipment  and 
clothing,  travel/tourism,  automotive,  and 
consumer  lifestyle  categories.  Requires 
leadership  of  sales  staff  and  involvement 
with  publishing  functions.  Qualifications  and 
salary  requirements  in  confidentiality  to 
BRO  Search,  P.O.  Box  2139,  Charlottes¬ 
ville,  VA  22902.  Blueridgeoutdoors.com 

CIRCULATION 


j  _ ART/GRAPHICS _ 

SENIOR  DESIGNER 

The  Key  West  Citizen,  a  12,000-circulation 
daily  in  the  Florida  Keys,  has  an  immediate 
opening  for  a  senior  designer  with  substantial 
experience  on  the  copy  desk.  The 
senior  designer  works  with  copy  editor/ 
designers,  reporters,  photographers  and 
I  editors  to  oversee  daily  page  layout,  features 
I  and  special  projects.  This  is  a  key  position  in 
[  our  newsroom  and  a  hands-on  job 
involving  a  mix  of  day  and  night  shifts.  Must 
be  fast,  have  excellent  language  skills  and 
have  sound  news  judgment.  Responsibilities 
include  content  decisions,  writing  headlines 
and  teasers,  copy  editing  and  training  other 
designers. 

j  Requires  a  minimum  of  five  years  at  a  daily 
newspaper,  with  experience  both  as  a  de¬ 
signer  and  a  copy  editor.  Must  be  proficient 
with  QuarkXPress,  Photoshop  and  Illustrator 
or  Freehand.  Mail  or  E-mail  resumes  and  at 
least  10  design  samples  to: 

Tom  Tuell,  Editor,  The  Key  West  Citizen 
3420  Northside  Drive,  Key  West,  FL  33040 
ttuell@keysnews.com 
No  phone  calls,  please 


CIRCULATION 


THE  ARIZONA  REPUBLIC 
District  Sales  Manager  -  Prescott 

The  Arizona  Republic,  Arizona’s  leading  provider  of  news  and  information  for  more 
than  a  century,  is  seeking  a  District  Sales  Manager  for  our  Prescott  office.  This  position  is 
responsible  for  managing  all  facets  of  THE  ARIZONA  REPUBLIC  circulation 
operations.  They  will  manage  single  copy  sales,  monitor  draw  and  returns  for  sales 
efficiency  and  be  responsible  for  single  copy  equipment.  This  position  will  recruit  and 
advise  contractors,  sell  and  promote  our  newspaper,  and  regulate  distribution  of 
product  and  supplies.  This  person  also  will  recruit,  hire,  train  and  terminate  employees. 

The  qualified  candidate  will  possess  good  verbal  and  written  communication  skills. 
They  will  have  sales  experience,  be  a  self-starter  and  have  the  ability  to  work  independently. 
This  candidate  must  be  able  to  deal  effectively  with  the  public  and  able  to 
organize  and  carry  out  detailed  plans.  Must  be  able  to  accept  reassignments  to  various  ar¬ 
eas  and  able  to  work  flexible  hours,  including  weekends. 

High  school  diploma  or  GED  is  required,  with  a  minimum  two  years  newspaper  experience 
required.  Also,  two  years  selling  and  supervisory  experience  is  essential.  Must 
be  at  least  18  years  old,  have  dependable  vehicle,  current  auto  insurance,  a  good 
driving  record  and  a  valid  AZ  driver’s  license. 

Candidate’s  with  the  above  qualifications  and  desire  to  join  a  dynamic  team  should 
send  a  cover  letter  and  resume  to  Steve.Edwards@pni.coni. 

The  Arizona  Republic  is  an 

Equal  Opportunity  Employer  and  a  drug-free  workplace 


1  SINGLE  COPY  MANAGER 

The  Antelope  Valley  Press  in  Palmdale,  Cali¬ 
fornia,  is  looking  for  a  Single  Copy  Manager 
to  oversee  the  entire  single  copy  operation. 
Responsibilities  include:  increasing  sales, 

!  controlling  returns,  and  minimizing  sellouts, 
j  This  position  is  directly  responsible  for  an 
employee-based  delivery  and  collections  ef¬ 
fort  as  well  as  employee  performance, 
training  and  development.  We  are  a  seven- 
I  day  operation  in  a  highly  competitive 
I  market.  Must  be  a  decision  maker  that  is 
able  to  lead  by  example.  PBS  and  Bellatrix 
experience  a  plus.  Minimum  of  five  years’ 
j  single  copy  experience  is  required.  The  An¬ 
telope  Valley  is  one  of  the  most  desirable 
areas  in  Southern  California  and  offers 
many  affordable  housing  opportunities. 
Send  resume  to  Antelope  Valley  Press,  P.O. 
Box  4050,  Palmdale,  CA  935904050. 

Or  E-mail  to  personnel@avpress.com 
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CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Observer-Dispatch,  a  45,000  daily  and 
55,000  Sunday  located  in  central  New 
York,  is  seeking  a  Circulation  Sales  and 
Marketing  Manager.  You  will  be  responsible 
for  increasing  market  penetration  and  meet¬ 
ing  circulation  volume  and  revenue  goals. 

Five  years  of  circulation  and  sales  experience 
as  well  as  sound  people  and  organizational 
skills  required.  Marketing  experience 
is  a  plus. 

If  you  want  to  be  part  of  and  grow  within 
America’s  largest  newspaper  publisher  in 
the  US,  Gannett,  please  apply  to: 

Observer-Dispatch,  Attn:  Human  Resources 
221  Oriskany  Plaza,  Utica,  NY  13501 
E-mail:  rprocida@utica.gannett.com 


The  New  Haven  Register,  Connecticut’s 
second-largest  newspaper,  is  accepting  re¬ 
sumes  for  the  position  of  SINGLE  COPY 
MANAGER.  This  position  reports  directly  to 
the  Circulation  Director  and  is  responsible 
for  all  aspects  of  Single  Copy.  If  you  have  a 
minimum  of  five  years’  single  copy  experi¬ 
ence  in  a  daily  newspaper  environment,  we 
may  have  an  opportunity  for  you.  Send  your 
resume  to  rbrest@journalregister.com  or 
call  direct  at  (203)  789-5350. 


CIRCULATION  SALES  &  PROMOTIONS 
MANAGER 

The  Tyler  Morning  Telegraph  is  seeking  a 
Sales  &  Promotion  Manager  for  the  circula¬ 
tion  department.  The  ideal  candidate  must 
i  provide  high  energy  leadership  and  a  com¬ 
mitment  to  goal  achievement. 

This  position  is  responsible  for  increasing 
market  share  and  market  penetration  for 
single  copy  and  home  delivery  operations. 
College  degree  preferred  but  a  minimum  of 
5  years  circulation  or  sales  experience  will 
be  considered.  Competitive  salary  and  ex¬ 
cellent  benefit  package  for  the  qualified  in- 
!  dividual.  Interested  parties  should  send  re- 
I  sumeto: 

Tyler  Morning  Telegraph 
Attn:  J.  Rives 

P.O.  Box  2030,  Tyler,  Texas  757102030 
FAX:  (903)  596.6368 
E-mail:  jri@tylerpaper.com 

www.editorandpubllsher.com 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISIH6  -  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Come  live  &  work  in  the  beautiful 
Pacific  Northwest' 

The  Albany/Corvallis  Oregon  area  home  of 
Oregon  State  University,  a  regional  medical 
center  and  diverse  economy  is  a  dynamic 
community  noted  for  its  high  quality  of  life 
and  arts  and  recreational  opportunities. 
We’re  an  hour  away  from  the  Pacific  Ocean, 
the  Cascade  Mountains  and  the  Northwest’s 
tabled  forests. 

The  Albany  Democrat-Herald  and  Corvallis 
Gazette-Times  (combined  daily  circulation  of 
31,000-1-)  is  seeking  a  results-oriented  leader 
to  guide  our  circulation  team  to  excellence. 

In  this  position  you  will  oversee  all  aspects 
of  home  delivery,  with  emphasis  on  retention 
and  growing  penetration  of  two  distinct 
products  in  diverse  communities.  This  is  a 
department  head  position  that  reports  di¬ 
rectly  to  the  Publisher  and  serves  as  a 
member  of  our  managing  team 
Position  Requirements: 

Successful  candidate  will  have: 

•  a  minimum  of  five  years  circulation  man¬ 
agement  experience  in  a  daily  newspaper 
that  included  distribution  operations, 
sales,  recruiting,  and  training; 

•  demonstrated  leadership  skills  and  proven 
track  record  in  providing  exceptional 
customer  service;  and 

•  prior  success  in  growing  circulation  units 
and  revenue. 

We  are  a  Lee  Enterprises  newspaper-  a 
leader  in  the  industry  in  sales  and 
marketing,  emphasizing  strong  local  journal¬ 
ism  as  our  foundation  for  success.  We  are 
an  equal  opportunity  employer  offering  a  full 
benefits  package  including  medical,  dental, 
vision,  life  insurance,  generous  401(k),  em¬ 
ployee  stock  purchase  and  paid  vacation. 

Please  submit  resume  and  salary  require¬ 
ments  to:  The  Albany  Democrat-Herald,  HR 
Dept.,  P.O.  Box  130,  Albany,  OR 
97321-0041  or  E-mail  to: 

Linda.powell@lee.net 


CIRCULATION  DIRECTOR:  Manteca  Bulletin 
is  looking  for  an  individual  to  direct  all 
phases  of  circulation.  Seeking  a  hands-on, 
results  oriented,  motivator  to  grow  circula¬ 
tion.  Competitive  salary,  performance  bo¬ 
nuses  and  excellent  benefits.  Send  resume 
to:  Randy  McCants,  Manteca  Bulletin,  531 
E.  Yosemite  Ave.,  Manteca,  CA  95336  or 
E-mail  to:  rmccants@mantecabulletin.com 


Leading  provider  of  system  solutions  for 
the  publishing  industry  has  positions  available 
in  its  Houston  office  for  CIRCULATION 
SYSTEMS  PRODUCT  REPRESENTATIVES. 
Candidates  need  a  minimum  of  3  years 
software/proiect  management  experience. 
Publishing  industry  knowledge  a  plus.  Travel 
required.  Send  resume  to  H.R., 
Neasi-Weber  International,  8550  Balboa 
Blvd.,  #100,  Northridge,  CA  91325. 


CIRCULATION 


CIRCULATION  SALES  DEVELOPMENT 
MANAGER 

The  Hartford  Courant,  CT’s  largest  daily 
newspaper,  is  looking  to  find  the  right  person 
in  this  newly  created  position.  We  need 
someone  to  effectively  manage  the  Tele¬ 
marketing  and  Direct  Mail  acquisition  chan¬ 
nels  to  increase  customer  response  rates. 
Utilize  database  marketing  as  the 
foundation  for  short  and  long  term  home 
delivery  acquisition  strategies  for  all  sales 
channels.  Proactively  seek  out  new 
business  opportunities  to  increase  circula¬ 
tion,  prepare  the  Circulation  sales  plan  and 
budgets  while  controlling  expenses. 
EXPERIENCE  REQUIRED:  Four  year  college 
degree  preferred,  with  significant  exposure 
to  sales,  database  marketing  and  new  busi¬ 
ness  development.  Demonstration  of  strong 
management  skills  and  staff  development. 
Newspaper  Circulation  experience  desired, 
but  not  required.  Excellent  negotiation,  or¬ 
ganization  and  communication  skills;  very 
good  analytical  and  problem-solving  skills 
related  to  goal  achievement,  resource  allo¬ 
cation,  interdepartmental  communication 
and  employee  related  decisions.  Excellent 
computer  skills  (Excel,  Word). 

We  offer  a  competitive  salary,  a  compre¬ 
hensive  benefits  package,  401(k),  and  op¬ 
portunity  for  advancement.  Please  send  re¬ 
sume  along  with  salary  expectations  to  our 
resume  processing  center  referencing 
source  HC/EPM/CSDM/JMW  to: 

Tribune  Company,  c/o  Resume  Processing 
P.O.  Box  549233,  Waltham,  MA  02453 
Fax:  (781)  663-8534 
E-mail:  tribune@trm.brassring.com 
Subject  Line:  HC/EPM/CSDM/JMW 
The  Hartford  Courant  is  an  Equal  Opportunity 
Employer  Committed  to  Workforce  Diversity. 


VICE  PRESIDENT  OF  CIRCULATION 
Freedom  Communications  of  Eastern  North 
Carolina  is  looking  for  a  professional  to  lead 
the  circulation  departments  of  our  daily  and 
weekly  newspapers.  The  Jacksonville  Daily 
News,  New  Bern  Sun  Journal  and  Kinston 
Free  Press  have  a  combined  circulation  of 
50,000  daily  and  53,000  Sunday.  As  the  re¬ 
gional  director  of  circulation,  you  will  be  re¬ 
sponsible  for  increasing  market  penetra¬ 
tion,  meeting  circulation  and  revenue  goals, 
and  achieving  excellent  subscriber  service. 
Applicants  must  have  a  demonstrated  history 
of  successful  leadership,  volume  growth, 
integrity  and  human  relation  skills. 
Mentoring,  coaching  and  developing  teams 
are  essential  in  this  position,  along  with  ex¬ 
cellent  oral  and  written  communication 
skills. 

If  you  are  a  circulation  leader  and  want  to 
start  the  new  year  in  a  beautiful  locale, 
please  send  a  cover  letter  detailing  salary 
requirements  and  resume  with  references 
to: 

Linda  Lawson,  HR  Director 
The  Sun  Journal 

P.O.  Box  1149,  New  Bern,  NC  28563 
Or  E-mail:  linda_lawson@link.freedom.com 


CIRCULATION 


DIRECTOR,  NEWSPAPER  SALES 
North  America 

Newsstand,  Inc.,  the  leading  global  digital 
partner  for  premier  publishers  of  newspa¬ 
pers,  magazines  and  other  print  media  has 
an  immediate  need  for  a  Director,  Newspaper 
Sales  North  America. 

Newsstand’s  digital  delivery  solution  makes 
it  possible  for  subscribers  to  download,  via 
the  Internet,  an  entire  publication  in  traditional 
print  format  that  can  be  read  offline 
or  online  on  their  PC  or  laptop.  NewsStand 
not  only  offers  an  entirely  new  reading  ex¬ 
perience  for  an  “information  hungry"  global 
community,  but  also  creates  innovative  mar¬ 
keting  opportunities  for  both  publishers  and 
advertisers. 

Ideal  candidate  is  a  seasoned  circulation 
sales  pro  with  5  years  experience;  well 
versed  in  both  operational  and  marketing 
aspects  of  newspaper  circulation;  ABC 
rules;  Web  savvy;  proficiency  in  MS  Word, 
PowerPoint,  Excel  and  Outlook. 

Responsibilities  include  developing  new,  as 
well  as  managing  and  growing  current  pub¬ 
lisher  relationships  and  growing  e-edition 
circulation.  Current  publishing  partners  in¬ 
clude  The  New  York  Times,  USA  TODAY, 
Barrens’,  WSJ,  Boston  Globe,  Washington 
Times,  Tampa  Tribune  and  many  other 
prestigious  publishers. 

Please  visit  our  Web  site  for  a  detailed  view 
of  our  company,  partners,  investors  and 
senior  management:  www.newsstand.com 

Newsstand  Inc.,  an  EOE  is  offering  a  com¬ 
petitive  salary  package  with  performance 
bonus,  mediCal,  dental,  vision  plans  as  well 
as  stock  option  grants.  Location  for  this  po¬ 
sition  is  negotiable.  Qualified  candidates 
are  encouraged  to  submit  a  resume,  cover 
letter  and  salary  requirements  to: 

mylesf@newsstand.com 
or  FAX:  (512)  334-  5120  Attn:  Sr.  VP  Sales 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


CIRCULATION 


USA  TODAY 

CIRCULATION  MARKETING  MANAGER 
USA  TODAY,  the  Nation’s  Newspaper, 
seeks  a  Circulation  Marketing  Manager  for 
our  Tysons  Corner,  VA  headquarters 
(Washington,  DC  area). 

The  Circulation  Marketing  Manager  Is  ac¬ 
countable  for  selling  subscriptions  and  re¬ 
taining  subscribers  for  USA  TODAY,  devel¬ 
oping  and  managing  certain  national  sales 
and  marketing  programs  within  budget  to 
achieve  order  volume  goals  to  targeted 
consumers. 

RESPONSIBILITIES:  Develop,  plan,  budget, 
implement,  report  and  analyze  new  sub¬ 
scription  acquisition  programs  including  di¬ 
rect  mail,  restarts  of  expired  accounts  and 
other  sales.  Plan,  analyze,  administer  and 
implement  sales  plans  to  sell  subscriptions 
via  major  accounts,  third  party  partnerships, 
subscription  agencies,  fund 
raisers  and  other  methods  as  necessary. 
Assist  other  staff  members  in  the  perfor¬ 
mance  of  their  responsibilities  for  USA  TODAY 
and  Sports  Weekly,  including  seasonal 
and  holiday  campaigns,  and  postal  mail.  Ad¬ 
minister  insert  programs  in  USA  TODAY. 
REQUIREMENTS:  Related  college  degree 
with  five  plus  years  direct  marketing  sub¬ 
scription  sales  experience.  Advanced  PC 
skills.  Internet  experience,  strong  written 
and  verbal  communication  skills.  Strong 
ability  to  work  independently  and  on  teams. 
Strong  presentation  skills  for  formal  and  in¬ 
formal  occasions. 

We  offer  an  excellent  compensation  and 
benefits  package,  including  an  on-site  fitness 
center.  To  apply.  E-mail  resume  and 
cover  letter  to  jobs@usatoday.com.  We  rec¬ 
ognize  and  appreciate  the  benefits  of  diver¬ 
sity  in  the  workplace.  EOE. 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR 
FOR  DESIGN  &  PHOTO 
Do  you  pore  over  design  articles  from  Poyn- 
ter  and  SND?  Check  out  Newseum  front 
pages?  Do  you  W.E.D?  The  Patriot-News  is 
looking  for  a  newsroom  leader  to  help  our 
talented  staff  create  exciting  news  pages, 
first-rate  graphics,  breathtaking  covers. 
Strong  design  and  management  experience 
a  must.  Most  of  all,  we’re  seeking  someone 
with  a  passion  for  dynamic  visual  journalism 
and  the  ability  to  make  it  happen. 

We’re  a  102K  daily,  154K  Sunday 
Newhouse  paper  in  Pennsylvania’s  state 
capital,  offering  competitive  pay  and  excel¬ 
lent  benefits.  Resume  and  clips  to: 

David  Newhouse,  Executive  Editor 
The  Patriot-News 

812  Market  Street,  Harrisburg,  PA  17101 
Phone:  (717)  255-8299 
E-mail:  dnewhouse^atriot-news.com 

ASSISTANT  SPORTS  EDITOR 
The  Gainesville  Sun,  a  Pulitzer  Prize-winning 
New  York  Times  newspaper  located  in  the 
home  of  the  University  of  Florida,  is  looking 
for  an  assistant  sports  editor  to  help  direct 
our  APSE  top  ten  sports  staff.  The  ideal 
candidate  Is  an  editor  who  can  mentor  and 
motivate,  has  a  keen  eye  for  design  and 
presentation,  penchant  for  innovative  cover¬ 
age  and  a  capacity  for  career  fast-tracking. 
Sound  like  you?  Contact  Arnold  Feliciano, 
sports  editor  at  felicia@gainesvillesun.com. 


visit  our  website  @ 
www.eclitorondpublisher.com 


NOVEMBER  .3,  2003  EDITOR& PUBLISHER  CLASSIFIEDS  17 


www.editorandpublisher.com 


Phone:1-888-825-9149  -  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 


CITY  EDITOR:  The  Kennebec  Journal  in  Au¬ 
gusta,  Maine  seeks  a  city  editor  to  lead  a 
talented  reporting  staff.  The  ideal  candidate 
will  have  been  an  excellent  reporter,  will 
have  experience  as  a  newsroom  leader  and 
will  understand  the  role  of  good  photos, 
graphics  and  layout  in  the  presentation  of 
news.  We're  published  in  Maine's  state  capi¬ 
tal;  you'll  be  responsible  for  legislative  cov¬ 
erage  as  part  of  a  team  that  includes  our 
other  two  Maine  newspapers,  the  Morning 
Sentinel  in  Waterville  and  the  Press  Herald 
in  Portland.  This  is  an  exciting  time  at  our 
newspapers.  We've  just  installed  a  state-of- 
the-art  Baseview  computer  system  and 
we're  starting  to  work  with  newspaper  de¬ 
signer  Robert  Lockwood  to  redesign  our 
newspapers. 

We're  owned  by  the  Seattle  Times,  and 
we're  dedicated  to  excellence. 

This  is  a  great  opportunity  for  the  right  per¬ 
son.  Send  a  resume  and  samples  of  your 
work  as  a  writer  and/or  editor  to  Cathy 
Howe,  HR  Department,  Central  Maine  News¬ 
papers,  274  Western  Avenue,  Augusta,  ME 
04330  or  E-mail  chowe@centralmaine.com, 

EDITOR 

Our  seven-day,  10,500  circulation  newspaper 
in  Eastern  Oregon  is  a  regional  leader. 
The  East  Oregonian  seeks  a  newsroom  ex¬ 
ecutive  with  experience  in  all  aspects  of 
news  gathering  and  editing  as  well  as  edito¬ 
rial  writing.  The  Oregon  Trail  passes 
through  our  circulation  area.  Lewis  &  Clark 
walked  here  where  the  Columbia  basin 
meets  the  Blue  Mountains. 

Our  family-owned  six  paper  company  values 
high  quality  journalism  and  innovation. 
Salary  above  industry  average,  health  plan, 
401(k)  and  profit  sharing.  Send  cover 
letter,  resume  and  references  to  J,  Brown, 
HR,  East  Oregonian,  P.O.  Box  1089,  Pen¬ 
dleton,  OR  97801  or: 

jacbrown@eastoregonian.com 

EDITOR  "  . . 

5,800  6  day  community  newspaper  seeks 
editor  with  strong  design  and  editing  skills. 
Position  supervises  staff  of  six  and  will 
need  vision  and  energy  to  bring  our  efforts 
of  excellent  community  journalism  to 
fruition.  Send  replies  to: 

HERALD  JOURNAL 

P.O,  Box  409,  Monticello,  IN  4796a0409 
klashbrook@thehj.com 

EXECUTIVE  EDITOR  for  daily  newspaper  in 
the  Northeast.  This  challenging  position  re¬ 
quires  an  experienced  editor  with  excellent 
professional  background  and  newspaper 
management  experience.  Knowledge  of 
QuarkXPress  and  Photoshop  is  helpful. 
Don't  miss  this  opportunity  to  join  the 
world's  largest  newspaper  group  and  be  a 
part  of  shaping  a  whole  new  generation  of 
nev/spaper  readers.  Please  send  resume  to 
recruiter@metro.us 

REPORTERS  WANTED:  The  Daily  Iberian;  an 
award-winning  publication  in  the  heart  of 
Louisiana's  Cajun  Country,  is  seeking  versa¬ 
tile  reporters  to  handle  a  variety  of  writing 
tasks.  Reporters  work  within  the  framework 
of  a  specific  beat  but  are  also  given  the 
freedom  to  be  creative  and  enterprising. 
We  value  diversity.  Send  cover  letter,  resume, 
references  and  clips  to  Managing  Editor  Scott 
Turick,  The  Daily  Iberian,  P.O.  Box 
9290,  New  Iberia,  LA  70562. 

Or  E-mail  to:  iberianedit@bellsouth.net 


EDITORIAL 


Our  client,  a  specialized  business  information 
company  that  publishes  business  journals 
and  other  print  and  electronic  media 
products,  is  seeking  an  EDITOR  for  their 
Colorado  Springs  business  weekly  with  cir¬ 
culation  of  approximately  4,000. 

The  Editor  will  be  responsible  for  the  overall 
editorial  operations  of  the  newspaper.  Re¬ 
sponsibilities  will  include  becoming  a  recog¬ 
nized  face  in  the  business  community,  writing 
Op/Eds  and  general  stories,  assigning 
beats,  and  other  responsibilities  as  needed. 
The  position  may  include  editorial  direction 
over  other  area  business  publications  pub¬ 
lished  by  the  company.  The  qualified  candi¬ 
date  will  have  extensive  business  writing 
and  editing  experience  preferably  for  a  busi¬ 
ness  journal  or  trade  publication.  Coaching 
skills  that  help  staffers  grow  is  paramount. 

Submit  resume  to: 
wilcox@williams-exec.com 


The  Daily  Report  in  Atlanta  seeks  a  RE¬ 
PORTER  for  its  law  firms/business  beat. 
The  ideal  candidate  has  experience  both  as 
a  business  and  courts  reporter,  and  will 
demonstrate  incisive  writing,  sharp  analytical 
skills  and  the  ability  to  develop  sources. 
Our  112-year-old  newspaper  serves 
Atlanta's  legal  community,  an  appreciative 
but  demanding  audience  that  expects  us  to 
adhere  to  the  highest  standards  of 
accuracy  and  readability.  We're  part  of 
American  Lawyer  Media,  the  nation's 
leading  publisher  of  legal  newspapers  and 
magazines.  Reply  by  E-mail  only  to: 
ebean@amlaw.com 


Innovative,  award-winning  25,000-daily  two 
hours  from  Yellowstone  National  Park  is 
searching  for  a  SPORTS  EDITOR  who  has  i 
an  eye  for  stories  relevant  to  readers  from 
22  high  schools,  four  regional  colleges  and 
a  minor  league  baseball  team.  Proficiency 
with  Quark,  personnel  and  passionate  read-  j 
ers  are  a  must.  Unlimited  possibilities. 
Great  benefits.  Experience  required.  Send  i 
resume  and  clips  to  Interim  Sports  Editor 
Rob  Thornberry,  P.O.  Box  1800,  Idaho  Falls 
ID  83403  or  by  E-mail  to: 

rthornberry@postregister.com 

Heifer  International,  a  progressive,  non-profit,  ; 
world  hunger  org,  seeks  a  WRITER  to  assist 
the  Communications  Director  in  the 
conception  and  production  of  Heifer  publi¬ 
cations. 

Duties:  writing,  reporting,  researching,  [ 
checking,  contacting  other  writers  and 
sources,  formatting  text,  word-processing, 
copyediting,  and  proofreading.  BS  degree 
in  Journalism  or  related  field  required,  plus 
5-7  years  experience  in  writing,  editing,  and 
producing  print  materials  for  publication. 

Strong  interpersonal  communications  skills, 
team-oriented  with  positive  attitude. 
Starting  salary  $36K-$39K/year,  plus  bene¬ 
fits.  For  more  info  about  our  org,  job  de¬ 
scription,  and  application  please  visit: 
www.heifer.org. 

Send  resume,  cover  letter,  and  application 
by  11/18  to  HR,  Heifer  Int'l,  1015 
Louisiana  ST,  Little  Rock,  AR  72202,  FAX: 
(501)  907-2820,  E-mail  jobs@heifer.org 
HEIFER  INTERNATIONAL  IS  AN  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER  BY  CHOICE 


EDITORIAL 


MEDIUM-SIZE  Zone  5  daily  seeks  photo 
chief  willing  to  work  with  production  and  the 
pressroom  to  take  advantage  of  state-of- 
the-art  equipment.  Photo  chief  will  be  ex¬ 
pected  to  shoot  high-quality  photos  and  en¬ 
sure  paper's  two  full-time  photographers 
produce  quality  work.  Send  replies  to: 

Box  3558,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

INTREPID  REPORTER 

Our  business  reporter  strolled  in  last  night 
telling  everyone,  “I  got  this  great  story".  It 
didn't  take  much  to  convince  his  editors. 
"Start  writing,  that's  going  on  Page  1”,  they 
told  him  when  all  of  a  sudden  over  the 
police  scanner  came  an  urgent  “Explosion 
at  mobile  home  park  ...”  “You  gotta  get  out 
there!"  a  metro  editor  told  him.  In  a  flash,  he 
shed  his  Clark  Kent  demeanor,  grabbed  his 
Superman  suit  and  flew  out  the  door.  What 
did  Superman  bring  back?  Today's  lead  story: 
"Man  rescued  from  mobile  home  fire”.  Is 
this  the  job  you're  looking  for?  Two  stories 
on  Page  1?  Looking  like  Clark  Kent  (or  Lois 
Lane),  acting  like  Superman?  Medium-sized 
daily  30  miles  from  Cleveland,  head-to-head 
competition.  Resume  and  writing  samples: 

Matt  Westerhold,  The  Chronicle-Telegram 
225  East  Avenue,  Elyria,  OH  44035 


MANAGING  EDITOR 

Smart,  enthusiastic  managing  editor 
needed  to  lead  New  York-based  monthly 
newsletter  written  for  and  about  corporate 
boardrooms.  Solid  background  in  business 
reporting  required.  Editing  experience  pre¬ 
ferred.  Fax  resume  and  cover  letter  to: 
Allyson  Powers  Johnson  (201)  541-1580 


IVIAILROOM 


MAILROOM/DISTRIBUTION  SUPERVISOR 
The  Columbus  Dispatch  is  seeking  an  expe¬ 
rienced,  production  or  distribution  supervisor 
to  assist  with  planning,  scheduling  and 
daily  management  of  employees  in  our 
mailroom/packaging  distribution  department. 
Responsibilities  include:  monitoring 

product  quality  control;  maintaining  personnel 
records  (payroll,  attendance,  etc.)  employee 
training  and  safety;  and  planning,  assigning 
and  directing  work. 

This  position  requires  strong  managerial, 
organizational  skills,  the  ability  to  multi-task 
effectively,  problem  solving  skills  and  expe¬ 
rience  in  meeting  tight  production 
deadlines.  A  minimum  of  5  years  of  supervi¬ 
sory  experience  in  a  production  or  material 
handling  environment  is  preferred.  Experi¬ 
ence  working  with  collective  bargaining 
agreements  is  a  must.  We  provide  a  com¬ 
petitive  compensation  and  benefits  package 
including  401(k),  health  insurance,  tuition 
assistance  and  generous  vacation.  Qualified 
candidates  can  E-mail  resumes  (including 
salary  requirements)  to  jobs@dispatch.com 
or  mail  to  Human  Resources,  34  S.  Third 
Street,  Columbus,  OH  43215. 

We  are  an  equal  opportunity  employer 


MAILROOIM 


PACKAGING  MANAGER 

The  Gazette  has  an  excellent  opportunity 
for  a  Manager  in  our  Packaging  department 
on  second  shift. 

The  selected  candidate  will  directly  supervise 
mailroom  and  packaging  associates 
and  have  responsibility  for  an  efficient  oper¬ 
ation  while  maintaining  quality  and  customer 
service. 

The  successful  candidate  will  have  excellent 
leadership  skills,  packaging  skills  and  a 
high  degree  of  mechanical  ability.  Proven 
ability  to  manage  and  train  a  diverse  work¬ 
force. 

Administer  shift  operations  and  support 
Packaging  Director  in  achieving  on  time, 
quality  products  and  meeting  budgets. 
Must  be  flexible,  detail  oriented,  have 
strong  written/verbal  communication  skills 
and  work  well  under  pressure. 

We  offer  a  professional,  positive  environment 
and  excellent  compensation  and  benefits 
package.  To  apply,  please  E-mail  or 
send  your  resume  to: 

Griswold@gazette.com  or 
Blakeley@gazette.com 

The  Gazette 

Attention:  Steven  Griswold  or  Gary  Blakeley 
30  S.  Prospect  Street 
Colorado  Springs,  CO  80903 
FAX:  (719)  636-0373 


PRESSROOM 


CENTRAL  FLORIDA  daily  seeking  LEAD 
PRESS  OPERATOR.  Goss  or  DGM  experience 
helpful.  Fax  resume  to  (352) 
753-5664  or  E-mail:  jobs@thevillages.com. 


PRESSROOM  SUPERVISOR 
The  Herald-Tribune,  a  New  York  Times  Co. 
Newspaper  located  in  Sarasota,  Florida  is 
seeking  an  experienced  pressroom  supervi¬ 
sor  with  a  strong  ability  to  consistently 
communicate  both  written  and  verbal  com¬ 
pany  and  departmental  goals  and  proce¬ 
dures.  Must  possess  excellent  leadership 
skills,  work  well  in  a  team  environment  with 
production  deadlines  and  have  the  ability  to 
meet  high  print  quality  standards.  In  depth 
knowledge  of  production,  maintenance  and 
troubleshooting  on  Goss  Metroliner  and 
Metrocolor  presses  is  needed.  Qualified 
candidate  will  be  responsible  for  training, 
development  and  daily  operations  of  press¬ 
room  staff.  Perform  evaluation/coaching 
sessions  for  employee  performance  devel¬ 
opment.  Lead  quality  and  process  improve¬ 
ment  groups.  Schedule  and  assign  staffing 
to  accomplish  production  needs.  Excellent 
benefits  package.  EOE.  Fax  resume  to 
Pressroom  Manager  (941)  358-4037,  or 
E-mail  chuck.chambers@heraldtribune.com, 
or  mail  to  Pressroom  Manager,  1800  Uni¬ 
versity  Parkway,  Sarasota,  FL  34243. 


EDIT0R6?PUBLISHER:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 
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Phone:1-888-825-9149  -  CLtniFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


PRESSROOM 


PRESSROOM 


PRESS  MANAGER 
South  Florida  Sun-Sentinel 

Looking  to  advance  your  operations  management  career  by  joining  a  high-powered 
multimedia  organization?  As  Press  Manager  for  Sun-Sentinel  Company,  you’ll  help 
lead  the  operations  efforts  for  Tribune  Company’s  South  Florida  property,  the  innovative 
and  award-winning  South  Florida  Sun-Sentinel  daily  newspaper. 

The  Sun-Sentinel  is  currently  seeking  a  Press  Manager  for  the  Operations  Division 
with  the  responsibility  for  managing  the  press  and  warehouse  departments.  This  position 
requires  strong  leadership  to  plan,  develop  and  implement  programs  that  produce  immedi¬ 
ate  and  long-range  strategies,  operational  plans  and  budgets.  The  manager  holds  respon¬ 
sibility  for  systems  of  controls  that  clearly  identify  deviation  from 
plan,  and  to  ensure  the  periodic  comparison  of  performance  against  objectives;  to 
manage  press  operations  so  corrective  action  is  taken  whenever  deviations  occur 
from  plan  that  would  have  an  adverse  impact  on  achieving  operating  goals.  The  position  re¬ 
quires  a  true  leader  who  can  develop  both  operational  processes  and  the 
management  staff  of  both  departments. 

Qualifications  and  Requirements  include  an  undergraduate  degree  in  graphic  arts  or 
production  management  or  equivalent  related  experience.  Must  be  skilled  in  personnel  man¬ 
agement,  inventory  control,  budgeting  procedures  and  control  systems,  analytical  skills 
and  record  keeping  in  addition  to  technical  understanding  of  offset  lithography.  Must  also 
demonstrate  good  mechanical  aptitude  with  the  ability  to  troubleshoot  problems  associat¬ 
ed  with  the  equipment  and  to  formulate  corrective  actions 
when  necessary.  Must  be  able  to  recognize  quality  reproduction  and  deficiencies 
that  may  exist.  Must  have  10  years  experience  in  the  newspaper  industry  with  a  minimum 
of  4  years  double  width  offset  experience.  Must  also  have  3-4  years  of  pressroom  man¬ 
agement  experience. 

Tribune  South  Florida  offers  a  competitive  salary  and  an  excellent  benefits  package. 
If  you  are  motivated  by  success  and  want  to  be  part  of  a  winning  organization  that  is 
making  history,  please  send  your  resume  and  salary  requirement  to: 

Sun-Sentinel  Company,  Human  Resources 
333  SW  12th  Avenue,  Deerfield  Beach,  FL  33442 
Fax:  (954)  425-1518 

E-mail:  HRRECRUITER2@Sun-Sentinel.Com 


Sun-Sentinel 


a  TRIBl'NK  company 


Sun-Sentinel  Company  values  diversity  and  encourages  those  who  share  our 
vision  to  apply.  We  support  a  smoke-free,  drug-free  work  environment.  EOE 


PRODUCTION/TECH 


PRODUCTION  DIRECTOR 
Latch  on  to  an  aggressive  communications 
company  with  a  Production  Director 
position  at  The  (Pittsburg)  Morning  Sun.  a 
Morris  Publishing  newspaper.  This  seven 
day  morning  paper  is  in  the  heart  of  two 
NCAA  Div-ll  colleges  in  scenic  southeast 
Kansas.  This  is  a  fantastic  opportunity  for 
the  person  looking  for  his/her  first 
director’s  job.  To  join  our  team.  Fax  or 
E-mail  resume  and  cover  letter  to: 

(620)231.0645  or: 
stephen.wade@morningsun.net 


Syndicate  needs  SALES  PRO  to  sell  topline 
games  and  educational  features  to  news¬ 
papers.  Call:  (608)  274-8986. 

ACCOUNT  EXECUTIVE:  Growing  midwest 
voice  communications  service  provider 
seeks  aggressive  champion  to  lead  our 
large  account  sales  effort.  Experience  in  au- 
diotext/new  media  necessary,  large  account 
experience  preferred.  Salary  plus 
commission,  benefits  include  401  (k)  and 
paid  vacation  .  Reply  by  1 1/07/03  to: 

Box  3561,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor 
New  York.  NY  10003 

www.editorandpubllsher.com 


CIRCULATION 


EDITORIAL 


PROFESSIONAL  CIRCULATOR  seeks  imme-  VETERAN  NEWSMAN  with  several  solid  edi- 


-POSITIONS  WANTED- 


_ ADMINISRATIVE _ 

PUBLISHER’S  CONSULTANT 
30  years  experience  in  all  facets  of  daily 
and  weekly  publishing.  Able  to  plan  and  initi¬ 
ate  cold-starts,  rebuild  dormant  or  red  ink 
papers,  recruit  and  train  ad  and  edit  staffs, 
and  handle  overall  administration.  I  work  as 
the  publisher’s  right-hand  for  as  long  as 
needed.  References  and  brochure  upon  re¬ 
quest.  Contact  Michael  Bradley: 

Phone:  (508)  563-2835 
E-mail:  mbradley.capecod@verizon.net 


ADVERTISING 


DETROIT  BASED  ad  sales  representative 
seeking  trade  magazine  to  represent  in  the 
Detroit/Midwest  Territory.  20  years  experi¬ 
ence  in  advertising  agency/publishing  sales. 
For  more  information  please  E-mail: 
dmhmediainc@aol.com 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


diate  Distribution/Sales  opportunity  in  Long 
Island,  New  York.  Tel/Fax:  (631)  588-2735. 


NEWS  makes  the  difference. 


torial  positions  in  AK,  NM,  CA,  seeks  repor¬ 
ting/editing  position.  Prefer  Northern  Cali¬ 
fornia,  Oregon  or  northern  Nevada. 

Contact  Kent  Brandley  at  (415)  928-3353 
Or  E-mail:  SanFranSlowly@aoLcom 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


Wednesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


1 


1 

•LINE  AD  RATES 

Rates  are  per  line,  per  insertion. 

3  line  minimum,  approximately  34 

characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED 

ALL  OTHER  CLASSIFICATIONS 

. SI  3.80 

...  S12.45 

2  weeks  ... 

. SI  2.70 

2  weeks . 

...  S10.95 

3  Weeks  .. 

. S11.15 

3  Weeks . 

..  $  9.60 

4  weeks  ... 

. S  9.45 

4  weeks . 

..  $  8.25 

1 2  weeks . 

. S  9.00 

1 2  weeks  . 

..  $  7.25 

26  weeks . 

. S  8.05 

26  weeks  . 

..$  6.40 

39  weeks  . 

. S  7.75 

39  weeks  . 

..S  6.00 

52  weeks . 

. S  7.35 

52  weeks  . 

..  $  5.60 

BLIND  BOXES:  $25  per  insertion 

DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
1 33-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  S149 

12  weeks  . 

.  $  115 

2  weeks  . 

.  $135 

26  weeks  . 

.  $  110 

3  Weeks  . 

.  $128 

39  weeks  . 

.  $  104 

4  weeks  . 

.  $124 

52  weeks  . 

. $  98 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  noon  Wednesday  prior  to 
Monday  Publication.  Cash,  check,  VISA.  MasterCard,  and  American 
Express  accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad 
copy  must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve 
the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail;  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 

TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss  @  editorandpublisher.com 

MICHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  WESTERN  U.S) 

mmacmahon  @  editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  *  ALL  OTHER  CATEGORIES) 

mgolden  @  editorandpublisher.com 
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“For  all  the  synergy  between  the  two 
media,”  Zomparelli  said,  “I  believe  the 
newspaper  will  remain  the  dominant  part¬ 
ner  for  years  to  come.”  Among  a  newspa¬ 
per’s  other  physical  qualities,  the  publisher 
said  “the  scent  of  fresh  newsprint,  like  that 
of  the  coffee  that  goes  with  it,  subtly  signals 
the  mind  to  get  ready  for  the  welcome 
percolation  of  information  and  ideas.”  A 
local  paper,  she  concluded,  affords  “a  sense 
of  inclusion,  of  connection,  knowing  that 
tens  of  thousands  of  people  in  the  region 
are  reading  and  seeing  the  same  thing.” 

Exactly  a  year  ago,  Heidelberg  began 
installing  the  pair  of  Mainstreams  for 
Transcontinental  in  Montreal,  where  they 
comprise  68  couples  in  six  four-high  and 
two  five-high  towers,  12  Contiweb  FD 
pasters  with  automated  loading  and  reel- 
preparation,  an  RBS-32  rotary  folder,  two 
JF-255  folders  (one  with  quarter-folding), 
and  Omnicon  controls  with  automatic  page 
recognition  and  a  digital  prepress  interface. 

Two  GMA  NewsGrip  single-gripper  con¬ 
veyors  transport  copies  to  a  GMA-equipped 
mailroom  featuring  FlexiRoll  buffers,  four 
SLS  inserters,  eight  Bundlers,  and  News- 
Flow  bundle  distribution  to  truck  docks 
with  powered  telescopic  loaders.  GMA  also 
supplied  its  SAM  production  planning  and 

I  control  system  to  integrate  advertis¬ 
ing,  circulation,  and  transportation 
requirements  with  the  mailroom’s 
capabilities,  and  its  LINCS  conveyor 
and  inserter  control  software. 

La  Presse  takes  lull  advantage  of 

11*^  *  S'  produc- 

iSSSSS*  tion  possibilities, 

m  with  a  colorful, 

airierlayout, 
color-coded  sec- 

and  several  new 
futures,  sections, 

that  although  “the  quality  on  every  run  so 
far  has  been  good,  we’ve  got  a  ways  to  go,” 
in  meeting  production  deadlines.  ‘The 
biggest  problem  is  coming  up  to  good 
copies,”  he  said,  citing  registration  as  the 
chief  offender,  but  one  he  expected  to  tame 
by  this  week.  Heidelberg  technicians 
remain  on  site,  he  said,  “working  their 
tails  off”  to  ensure  that  it  happens.  11 


Heidelberg’s  first  North  American  sites  go  live,  20  days  apart 


BY  JIM  ROSENBERG 

ONE  WEEK  INTO  OCTOBER,  MONTREAL’S  La  PrESSE 
rolled  off  new  presses  in  a  new  plant.  Before  the 
month  was  out,  The  Roanoke  (Va.)  Times  did  the 
same.  The  redesigned  dailies  are  America’s  first  to 
be  printed  on  the  Mainstream  80,  the  press  that 
returned  Heidelberg  squarely  to  the  big  newspaper  press  business. 

One  of  the  first  straight-only  “4-by-l”  presses  —  doublewide  but 
with  only  one  page  around  its  plate  cylinders  —  the  80,000-copy- 
per-hour  Mainstream  is  distinguished  by  its  gapless  cylindrical  or 
sleeve-type  blanket.  Although  designed  and  built  in  New  Hamp¬ 
shire,  Mainstream  so  far  has  found  its  only  Mainstream  across  an  enclosed  bridge  over 

U.S.  buyer  in  Roanoke.  To  date,  however,  a  street  to  a  mailroom  equipped  with  a  Hei- 
Heidelberg  has  sold  10  Mainstreams  in  five  delberg  Magnapak  inserter.  In  use  now  for 
countries.  The  more  recent  tw'o  of  the  four  17  months,  the  32-station  Magnapak  has 

sold  in  France  are  the  first  to  be  built  there,  cut  Sunday  package  assembly  from  four 

at  Heidelberg’s  Montataire  plant.  Also  the  days  to  a  day  or  day-and-a-half,  depending 


Plating  up  one  of  Montreal’s  Mainstreams 
(above)  and  readying  Roanoke’s  new  press 


on  size,  according  to  operator  Mike  K 
Roberts  and  production  chief  Harris.  H 

The  operation  ran  its  first  live  Ifl 

edition  last  Monday.  Ten  days  earlier,  H 
the  soon-to-be  117-year-old  paper  I 

welcomed  customers,  community  ® 

leaders  and  other  guests  to  its  $31.6  million 
completed  project.  Speaking  to  the  guests 
about  newspapers’  continued  essential  role 
and  their  complementary  relationship 
with  electronic  media.  Publisher  Wendy 
Zomparelli  emphasized  new  capabilities 
such  as  improved  print  quality  and  color 
availability'  on  every  page  will  increase  the 
paper’s  value  to  readers  and  advertisers. 
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SYNDICATES 


AT  THE  EPICENTEH  OF 
THE  LEFT  AHO  HlHi 

Greg  Melvin  edits  The  Boondocks’  and  Ann  Coulter’s  column 


BY  DAVE  ASTOR 


WHAT  DO  THE  LIBERAL  AaRON  McGrUDER  AND 

the  conservative  Ann  Coulter  have  in  common? 
Greg  Melvin, 

McGruder’s  “Boondocks”  comic  strip  and 
Coulter’s  opinion  column  are  among  the  15 
Universal  Press  Syndicate  features  edited  by  Melvin.  “It  w^ould  seem 
schizophrenic,  but  it  can  make  me  the  most  interesting  guy  at  a 
cocktail  party,”  he  said  with  a  chuckle. 

Melvin  was  speaking  figuratively.  But  if  the  Universal  associate 
editor  actually  attended  cocktail  parties,  he  probably  would  have 


been  asked  last  montTi 
about  “Boondocks”  strips 
mentioning  Coulter  and 
Condoleezza  Rice. 

In  Oct.  22’s  “Boondocks,’ 
the  Huey  character  opines 
that  Coulter  might  be  a 
man  b)ecause  “she’s  got 
an  Adam’s  apple.” 

What  was  it  like  approv¬ 
ing  a  comic  poldng  fun  at 
a  columnist  he  also  edits? 

“It  really  felt  awkward,” 
said  Melvin.  “But,  like 
Condoleezza  Rice,  Ann 
is  a  public  figure.  And, 
despite  what  people  might 
guess  about  her,  she’s  a 
veiy  good  sport.” 

McGruder’s  Oct.  13-18  Rice  strips  —  in 
which  a  char2icter  wonders  if  President 
Bush’s  national  security  advisor  “wouldn’t 
be  so  hellbent”  to  attack  other  countries  if 
she  had  a  man  to  love  —  was  dropped  by 
The  Washington  Post. 

Melvin  said  the  sequence  (see  “Syndicate 
World”  at  http://www.editorandpublisher. 
com)  didn’t  set  off  alarm  bells  when  he  saw 
it  10  days  before  newspaper  publication.  “I 
felt  the  subject  matter  and  gags  fell  within 


acceptable  bounds  of  satire.  Aaron  has 
done  much  more  cutting  commentary 
about  Bush  and  Dick  Cheney,”  said  Melvin, 
adding  that  no  other  clients  besides  the 
Post  dropped  the  Oct.  13-18  strips. 

Some  of  McGruder’s  and  Coulter’s  ideas 
do  get  questioned  by  Melvin,  but  the  red 
flag  is  raised  less  often  than  people  might 
think  —  maybe  six  to  12  times  a  year  for 
the  daily/Sunday  “Boondocks”  and  three 
or  four  times  a  year  for  the  weekly  Coulter 


column.  Melvin  explained  that  something 
would  have  to  be  really  “egregious”  to  get 
nixed  by  Universal,  because  clients  and 
readers  know  the  two  features  are  designed 
to  l)e  provocative. 

“Conservative  readers  absolutely  love 
Ann  and  liljeral  readers  absolutely  hate 
her,”  noted  Melvin.  “And  a  strip  such  as 
The  Boondocks'  is  going  to  have  content 
you  won’t  find  in  a  typical  family  strip”  — 
referring  to  McGruder’s  strong  political 
and  social  commentary. 

Melvin  —  who  praised  McGruder  for 
“bringing  new  readers  to  the  comics  pages 
by  the  thousands”  —  occasionally  asks 
Universal  Executive  Vice  President/Editor 
Lee  Salem  to  look  at  a  potentially  touchy 
strip  or  column.  But  he  added  that  Salem 
gives  him  and  the  syndicate’s  other  editors 
a  lot  of  autonomy. 

McGruder  and  Coulter  are  lx)th  receptive 
to  editing,  said  Melvin,  adding  that  he  gets 
along  well  with  each.  He  has  worked  with 
McGruder  since  1998,  the  year  before  “The 
Boondocks”  was  formally  launched.  And 
Melvin,  42,  knew  Coulter  pre-column  when 
they  worked  in  the  same  Kansas  City  court¬ 
house  more  than  a  decade  ago  —  Melvin  as 
a  court  recorder,  and  Coulter  as  a  law  clerk. 
He  was  also  lead  singer  of  a  rock  band 
before  joining  Universal  in  1995. 

“The  Boondocks”  isn’t  the  only  comic 
making  waves  in  2003.  Others  include 
“Doonesbury”  (with  a  mention  of  mastur¬ 
bation)  and  “Zits”  (with  the  implied  use  of 
the  word  “sucks”).  “There’s  more  envelope¬ 
pushing  this  year,”  Melvin  observed. 

Why?  Melvin  said  content  on  TV  and  in 
other  media  is  much  franker  than  before, 
so  some  comic  creators  want  that  freedom, 
too.  He  did  note  that  opinion  columnists 
can  usually  be  more  provocative  than  comic 
creators  because  newspapers  feel  that  few 
kids  read  the  editorial  pages. 

While  watching  for  “egregious”  material, 
Melvin  doesn’t  let  his  own  political  views 
influence  his  editing  —  a  good  thing  when 
working  with  people  as  ideologically  diverse 
as  Coulter  and  McGruder.  Among  Melvin’s 
other  responsibilities  are  making  sure 
content  is  understandable  in  all  15  features 
he  edits;  checking  sp)elling,  punctuation, 
and  grammar;  and  looking  at  roughs  of 
comics  before  creators  send  finished  ones. 
He  also  evaluates  submissions  from  people 
trying  to  get  syndicated  by  Universal.  ® 

See  “Syndicate  World” (http://w7S)w. 
editorandpublviher.com) fora  longer 
version  of  this  story,  and  other  content. 
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Shoptalk 

IHE  EARLE  EBmON 

The  great  rock/protest  singer  reads  the  news  today,  oh  boy 

STEVE  Earle  used  to  shoot  drugs.  Now  he  main- 
lines  the  latest  news.  Like  Woody  Guthrie,  Will 
Rogers,  Phil  Ochs,  and  many  other  social  critics 
before  him,  Earle  is  a  self-professed  newspaper 
“addict.”  He  is  also  one  of  the  best  songwriters  of  his 
generation,  a  playwright,  political  activist,  ex-con,  fiction  writer, 
and  star  of  the  Amos  Poe  documentary.  Just  an  American  Boy, 
to  be  released  in  movie  theaters  this  month. 

Earle,  who  is  equally  adept  at  rock  ‘n’  roll,  alt-country,  folk 
protest  and  bluegrass  music,  has  recorded  more  than  dozen 


semi-popular  albums  (including  a  new 
live  set),  though  he  is  best  known  to  the 
mainstream  for  the  controversy  sur¬ 
rounding  his  2002  song  “John  Walker 
Blues,”  which  landed  him  on  Nightline 
and  Crossfire.  Critics  did  not  understand 
it  was  the  song’s  narrator  defending  the 
Taliban,  not  Earle  himself.  It 
was  like  confusing  George 
Harrison  with  the  “taxman” 
and  John  Lennon  with  the 
“walrus.” 

This  month,  Earle  embarks 
on  the  “Tell  Us  the  Truth” 
tour  with  Tom  Morello,  Billy 
Bragg  and  others,  which  hits 
The  National  Conference  on 
Media  Reform  in  Madison, 

Wise,  this  weekend.  E^P  sat 
down  with  Earle  last  week  in  New  York. 
Excerpts  from  the  interview  follow  (a 
full  transcript  is  available  at  www.edi- 
torandpublisher.com). 

Tell  us  about  the  origins  of  the  John 
Walker  flap. 

It  started  with  the  New  York  Post  and 
its  headline  “Twisted  Ballad  Honors 
Tali-rat.”  It  was  weird  how  it  happened. 
There’s  a  guy  who  is  a  stringer  and  also 
an  aspiring  songwriter,  Aly  Sujo,  and  he 


comes  to  Nashville  every  once  in  a  while. 
I  played  “John  Walker’s  Blues”  for  a 
friend  in  a  studio.  I’d  just  written  it, 
and  he  mentioned  it  to  Sujo,  who  was  in 
Nashville  pitching  songs,  and  he  wrote 
the  Post  story.  The  funny  thing  was,  after 
all  this  happened,  this  guy  Sujo  sent  me 
a  tape  of  his  songs! 

Do  you  still  read  newspa¬ 
pers  a  lot? 

I  used  to  think  people  who 
lived  in  Nashville  and  read 
The  New  York  Times  were 
pretentious  until  Gannett 
bought  The  Tennessean.  That 
was  a  real  crime;  it  had  such 
a  great  tradition.  As  John 
Seigenthaler’s  paper,  it  was 
a  great  American  newspaper. 

So  now  I  read  the  New  York  Times 
almost  every  day.  My  drummer  is  a 
newspaper  addict  too,  so  when  we’re  on 
the  road  one  of  us  will  try  to  find  it  and 
then  hand  it  off.  Also,  I  subscribe  online. 
I  still  have  trouble  reading  it  on  the 
computer,  so  what  I’ll  do  is  download  it 
and  e-mail  it  to  my  tour  manager  and 
he’ll  print  it  out  for  me. 

Where  I  grew  up  we  had  both  the  San 
Antonio  Light  and  the  Express-News, 


which  was  locally  owned.  One’s  gone, 
and  one’s  a  chain  paper  now.  It’s  just  a 
shame.  When  I  moved  to  Nashville  in 
1974  we  still  had  the  Banner,  and  it  was 
the  Republican  afternoon  paper  and 
the  Tennessean  was  the  Democratic 
morning  paper.  I  miss  that.  I’m  much 
more  comfortable  with  a  media  that  has 
a  point  of  view.  I  have  no  problem  with 
a  right-wing  rag,  if  we  still  have  a  left- 
wing  rag.  Actually,  I  like  it  when  I’m  in 
London  and  can  read  the  papers  there 
and  sort  things  out  for  myself. 

You  think  the  media  is  now  swinging 
to  the  right? 

It’s  not  that  it’s  right-wing  or  left- 
wing,  it’s  just  that  they’re  doing  the 
same  thing  radio  is  doing  —  doing 
market  research  and  pandering  to  a 
market  they’ve  identified.  I’m  ready  to 
do  the  Bill  O’Reilly  show  on  Fox  this 
month,  but  equating  that  with  a  real 
political  discussion  is  like  believing  pro 
wrestling  is  real.  It’s  just  pandering  to 
our  worst  instincts,  and  it  works.  They’ve 
just  identified  a  market  and  can  sell  to  it. 
It  sells  more  beer. 

I  don’t  have  a  problem  with  the 
existence  of  the  right,  but  the  right  has 
a  problem  with  my  existence.  We  just 
have  a  dilferent  definition  of  patriotism. 
One  day  this  country  will  be  remem¬ 
bered  maybe  for  rock  ‘n’  roll,  maybe  for 
baseball,  and  a  few  other  things,  but 
our  Constitution  is  going  to  be  like 
Hammarabi’s  code.  It’s  a  hipper  docu¬ 
ment  than  its  framers  intended  it  to  be. 

The  people  that  I’ve  pissed  off  were  all 
people  I  was  trying  to  piss  off.  And  for 
the  most  part  the  press  that  I  read,  and 
trust  to  some  extent,  was  pretty  good  on 
the  “John  Walker”  thing.  But  I  think  it 
has  eroded  to  the  point  where  it  is  not 
about  bias  but  underreporting  things 
that  are  real  important. 

Newspapers  have  always  had  to  turn 
a  profit  and  they  lived  and  died.  It  was 
a  volatile  industry  and  now  they  have 
sort  of  stabilized  with  nearly  everything 
being  owned  by  a  few  corporations.  It 
comes  back  down  to  every  three  months, 
they  have  to  report  to  the  stockholders. 
For  the  same  reason  a  public  stock 
offering  is  a  bad  way  to  subsidize  art,  it 
is  a  bad  way  to  subsidize  journalism.  H 
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Our  experience  with  the  media  industry 
is  an  advantage  few  can  broadcast  or  publish 


We  were  involved  in  the  success  of  newspapers  in  the  1 920s,  the  rise 
of  broadcast  stations  in  the  1940s  and  1950s,  and  the  expansion  of 
cable  television  in  the  1970s.  Today,  KeyBank  stands  ready  as  ever 
to  serve  as  your  trusted  financial  advisor. 


Our  Media  and  Telecommunications  Group  has  the  long-term 
perspective  and  acquisition  expertise  to  structure  the  best  possible 
deal  for  you.  Our  more  than  60  years  of  experience  counseling 
broadcast  and  publishing  companies  means  we  understand  the 
intricacies  of  your  industry.  We’ll  work  discreetly  with  you  to  help  you 
build  value  to  grow  your  business. 


The  Solution  is  Key. 


For  more  information,  contact  Kathleen  Mayher  at  1  -800-523-7248 
ext.  45787  or  visit  us  at  www.Key.com/media. 


KeyBank 


Media  and  Telecommunications  Group 


Achieve  anything. 


The  Solution  is  Key  is  a  federally  registered  service  mark  of  KeyCorp. 
KeyBank  is  a  Member  FDIC. 


WE  GIVE  YOU  MORE 
THAN  JUST  INSURANCE  OUOTES. 
WE  LIVE  WHERE  YOU  LIVE.'  ' 


when  you  need  insights  or  information  on  financial  services,  you’ll  find  the  people  at  State  Farm 
a  great  source.  With  over  16,500  professionals  helping  over  28  million  households  across  North  America, 
we  can  give  you  a  rather  unique  perspective  on  financial  services.  And  yes,  you  can  quote  us  on  that. 


LIKE  A  GOOD  NEIGHBOR 


STATE  FARM 


INSURANCE 


STATE  FARM  IS  THERE.” 


Providing  Insurance  and  Financial  Services 


statefarm.com' 

State  Farm  •  Home  OJftces  BUnmington.  Illinois 


